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ABSTRACT 
Rizky Adi Yanuasari. C0305005. 2010. Hillary Rodham Clinton Candidacy: The 
Media Narrative of Female President Candidate in American Patriarchal Society. 
Undergraduate thesis. Surakarta. English Department. Faculty of Letters and Fine 
Arts. Sebelas Maret University.  
The imbalanced media coverage of Hillary Rodham Clinton as the female 
president candidate in 2008 U.S Presidential Election is believed as the big obstacle 
for Hillary Rodham Clinton to achieve the presidential position. There are many 
previous researches focus on the question; does gender disparity exist in media 
representation of female president candidate? However, few of them set the study of 
the way media narrate and construct the candidate’s portrayal in media. This is what 
the thesis is conducted for.  
This research is a qualitative research that uses the media hegemony theory by 
Antonio Gramsci as the basic thinking. The theory suggests the media has an 
important role in spreading and maintaining the social construction supporting the 
hegemon’s structure and system (Gamson, et al., 1992). Supporting Gramsci’s theory 
about hegemony in media, Tuchman believes that women representation is controlled 
by the hegemon that is patriarchy. Thus what the media represents is a 
misrepresentation of the real woman (ibid.). The semiotic analysis is employed in this 
thesis.  
This study uses the case study of Hillary Rodham Clinton’s candidacy in 2008 
Presidential Election and examines the data taken from newswebsites of The New 
York Times www.nytimes.com and the Washington Post www.washingtonpost.com 
published in the length time of January 2007 until June 2008.  
The narrations analyzed show several images attached to Hillary Rodham 
Clinton such as Iron Lady, robotic woman, ambitious woman, hawkish politician, 
dependent woman and inappropriate contender. The finding shows that Hillary 
Rodham Clinton’s physical appearance is always being a mockery in the media. 
Contextually, those images narrated denigrate woman’s position in the society. The 
images of Hillary Rodham Clinton exclude her from women ideality in the society. It 
makes her to be seen as inappropriate female candidate because she is not an ideal 
feminine woman.  
In this case, the media supports the Patriarchal system by narrating and 
constructing the image of Hillary Rodham Clinton negatively. This research finds that 
the motive behind the media’s treatment is that media is threatened by woman’s 
power to take over the dominant ideology in the society.  
ABSTRAK 
Rizky Adi Yanuasari. C0305005. 2010. Pencalonan Hillary Rodham Clinton: 
Narasi Media pada Calon President Wanita di Masyarakat Patriarkal Amerika. 
Skripsi. Sastra Inggris, Fakultas Sastra dan Seni Rupa, Universitas Sebelas Maret, 
Surakarta.  
Ketidakseimbangan ulasan media terhadap Hillary Rodham Clinton, calon 
Presiden di Pemilihan Presiden Amerika Serikat 2008, dipercaya sebagai hambatan 
terbesar bagi Hillary untuk meraih posisi presiden. Beberapa penelitian terdahulu 
hanya memfokuskan pada pertanyaan mengenai adanya isu ketidakadilan gender 
dalam representasi media terhadap calon presiden wanita. Hanya beberapa penelitian 
tersebut yang memfokuskan studinya pada cara media menarasikan dan 
mengkonstruksi representasi kandidat di media. Hal itulah yang menjadi alasan 
dilaksanakannya penelitian ini.  
Penelitian kualitatif ini menggunakan teori hegemoni media dari Antonio 
Gramsci sebagai dasar pemikiran. Teori tersebut menekankan tentang peran media 
dalam menyebarkan dan mempertahankan konstruksi sosial yang mendukung struktur 
and sistem hegemoni (Gamson, et al., 1992). Mengikuti teori Gramsci mengenai 
hegemoni media, Tuchman, et al. berpendapat bahwa media merepresentasikan 
representasi yang salah dari wanita (ibid.). Analisis semiotika juga dipergunakan 
dalam skripsi ini.  
Peneliti menggunakan studi kasus dari pencalonan Hillary Rodham Clinton 
pada Pemilihan Presiden Amerika Serikat 2008 dan menguji data yang diambil dari 
situs berita The New York Times www.nytimes.com dan the Washington Post 
www.washingtonpost.com yang diterbitkan dalam jangka waktu Januari 2007 hingga 
Juni 2008.  
Narasi-narasi yang dianalisis menunjukkan bahwa beberapa citra Hillary 
Rodham Clinton dilekatkan pada citra Wanita Besi, Wanita Robot, Wanita yang 
Ambisius, Politikus yang Ganas, Wanita yang bergantung pada orang lain, dan 
kandidat yang tidak sesuai. Hasil penelitian menunjukkan bahwa penampilan fisik 
Hillary Rodham Clinton selalu menjadi bahan cemooh di media. Ditinjau dari 
konteksnya, pencitraan yang dinarasikan media merendahkan posisi wanita di 
masyarakat. Citra Hillary Rodham Clinton juga diciptakan agar tidak termasuk dalam 
kategori wanita ideal di masyarakat. Hal ini menimbulkan kesan bahwa Hillary 
Rodham Clinton adalah kandidat yang  tidak sesuai karena dia tidak direpresentasikan 
sebagai wanita feminin yang ideal.  
Pada kasus ini, media mendukung sistem patriarki dengan cara menarasikan 
dan mengkonstruksi citra negatif dari Hillary Rodham Clinton. Penelitian ini 
menemukan bahwa motif dari perlakuan tidak seimbang media terhadap kandidat 
wanita adalah adanya ancaman wanita super yang akan menggulingkan ideologi 
dominan di masyarakat.  
CHAPTER I  
INTRODUCTION  
A. Background of The Study  
 
American people and the world have never expected that the 2008 United 
States (U.S) Presidential Election became a momentous step for the U.S history. 
Throughout the records of America, Presidential Election had never become a battle 
for the agents of change coming from two minorities. The two minorities were black 
people and women. Both of them were the most concerned minorities in U.S because 
of their movements had succeeded in several improvements. Therefore, the 2008 U.S 
Presidential election became the milestone of pursuing equality for American people 
because at that moment there were two minority representatives fighting each other to 
achieve society’s acknowledgment.  
An African-American man, Barrack Obama and a white woman, Hillary 
Rodham Clinton were running along together for the major party nomination, 
Democratic Nomination (DN). The result was Barack Obama’s winning over Hillary 
Rodham Clinton in DN and his victory over John McCain in Presidential Nomination. 
Barack Obama became the first African-American man for being U.S President.  
The remarkable occurrence in the election was not Barrack Obama’s winning 
over John McCain in the Presidential Nomination race. The main concerned battle 
was the race between Barack Obama and Hillary Rodham Clinton in the DN. Their 
media coverage, political campaigns, and strategies focused to tackle each other’s 
achievement in the race.  
Certainly, their identities became people’s concern in discussing the credential 
candidate for U.S president. The main question among them was who’s first? A black 
man or a white woman? For those whose identities were being represented by both 
candidates, the election put them to a dilemmatic situation. To choose one of the 
candidates might be interpreted that they boosted the position of a particular identity 
in the society. Black women, for instance, had to face this. They had to devote their 
identity as black people or otherwise as women. It was actually a battle between black 
man vs. woman: the two contingents looking for equality throughout the history of 
U.S.  
The victory of Barack Obama in DN has raised many questions for feminists 
and scholars. The question is around how he can win the election while in the 
beginning Hillary Rodham Clinton has been predicted by the society to win the 
election. In comparison to Barack Obama, Hillary Rodham Clinton can be considered 
as more experienced than Barack Obama. Her identity as the ex-First Lady of 
Arkansas, the ex-First Lady of U.S and also insider politician, should give her a big 
chance to win rather than Barack Obama who participated in United States lately.  
For addition, Hillary Rodham Clinton led the opinion polls in DN for the 
election in her first half of 2007. In the first six countries holding Democratic 
primaries and caucuses, Hillary Rodham Clinton swept them all. By October 2007, 
national polls showed Hillary Rodham Clinton run far forward rather than her closest 
competitors: Barack Obama and John Edwards. At the end of October, Hillary 
Rodham Clinton popularity step by step was falling. Her bad performance in 
television debate was believed as the beginning point. Another reason, her political 
message “experience” was considered by media as insufficient compared to Barack 
Obama’s political message “change”.  
In the beginning of 2008, Hillary Rodham Clinton position rolled down into 
the third place after Barack Obama and John Edwards. At the next campaigns, Hillary 
Rodham Clinton started losing her polls because her remarks on Martin Luther King, 
Jr and Lyndon B Johnson was largely regarded as specific remarks on Barack 
Obama’s racial identity. Barack Obama took the advantages from Hillary Rodham 
Clinton’s remarks. After her remarks, Hillary Rodham Clinton’s popularity among 
African-American people slanted down. The following campaigns, Hillary Rodham 
Clinton gained insufficient votes to place her into the U.S presidential election. She 
ended up her campaign in June 7, 2008 after several problems on her campaign 
financial and her campaign staffs.   
The victory of Barack Obama over Hillary Rodham Clinton in DN was 
assumed that gender disparity existed and flowed in American veins. Media coverage 
was believed to take a big account for Hillary Rodham Clinton’s lost in DN. This 
happening highlights the presumption that the issue of racialism is no longer tolerated 
in the U.S whereas the gender, the devaluation to women, is taken for granted.  
Several researches on female candidates in presidential election suggest that 
the road for a woman to win the election is quite far. Those researches find several 
obstacles commonly faced by female president candidates. A research of female 
candidates in the news by Kahn, et al. (1991) summarizes that the basic problem 
faced by female candidates is the media imbalance treatment to female president 
candidates, for example the research suggests female candidates receive less news 
coverage on their issues or political actions. On the other hand, they receive news 
coverage concentrated more on their incompetence and mostly on negative tone.  
Similar to Kahn, et al.’s finding, a research by Heldman, et al. (2000), shows 
the media proportion on Elizabeth Dole’s appearance, personality traits and aspect of 
family lives during her candidacy in 2000 Presidential Election. In summary, both of 
the researches suggest that female candidates cannot win the presidential election 
because the media, with patriarchal discourse, treats female candidates differently 
compared to their male counterparts. Thus, based on the previous researches findings, 
this research is conducted to examine the condition experienced by Hillary Rodham 
Clinton.  
Many previous researches try to answer the basic question: does gender 
disparity exist in the media narrative of female president candidate? Some of them 
examine the categorization of female president candidate’s stories in news and some 
of the rest count the frequency of the media denigration toward female candidates. 
However, few of them focus on the way the media narrate and construct the image of 
female president candidate. Therefore, the research of the image construction and 
narration of Hillary Rodham Clinton by the media in her presidential candidacy is 
carried out.  
 
B. Scope of The Study  
This research examines specifically on the study of gender and politics, 
American Media and Hillary Rodham Clinton as the female president candidate in 
2008 Presidential Election. The study focuses on the media narrative during Hillary 
Rodham Clinton presidential candidacy.  
 
C. Research Question 
How do the American media narrate and construct the image of Hillary 
Clinton as the female president candidate?  
 
D. Objectives of The Study  
The objective of the study is to investigate the way American media construct 
and narrate Hillary Rodham Clinton as the female president candidate. 
  
E. Research Significances  
The research studies the relationship of gender and politics through media 
narrative in the United States. Therefore, there are some significances of the research 
to the study of American identity as follow:  
1.  To give a deeper understanding of women’s position in American society,  
2. To give the knowledge of American social hierarchy,  
3. To understand the motive behind media devaluation toward Hillary Rodham 
Clinton.     
  
F. Research Methodology  
1. Type of Research  
This research is a descriptive qualitative research which applies library or 
referential study. Marzuki (2002) defines the necessity to use descriptive qualitative 
in a study as to do an observation of a condition, and to determine the frequency of 
particular events with or without hypotheses.    
This research uses many reading references to collect the data and to gather 
more information in supporting the study.  
2. Source of Data 
The sources of data in the research are taken from two well-known and largest 
newspapers company’s newswebsites, www.nytimes.com and 
www.washingtonpost.com on the length time January 2007 until June 2008.  
Those articles are entitled “Hillary Clinton’s Tentative Dip into New Neckline 
Territory” which is included in Arts and Living, in Fashion part and “30 Days of 
Rough Sledding” which is included in Politics article specifically in The Trail, A 
Daily Diary of 2008 Campaign, retrieved from www.washingtonpost.com. The other 
ten articles retrieved from www.nytimes.com. Those are op-ed columnist’s articles in 
Opinion such as “Can Hillary Cry Her Way Back to the White House?”, “Wrong is 
Right”, “Obama’s Big Screen Test” and in Opinion “Drawing the Candidates”. 
Some of them are taken from U.S Politics articles such as ”Clinton and Female 
Ambition”, “A Campaign Retools to Seek Second Clinton Comeback”, “Clinton 
Gives War Critics New Answer on ’02 Vote”, a News Analysis is “Clinton’s Success 
in Presidential Race Is No Sure Thing” and a Political Memo “The Clinton 
Conundrum: What’s Behind the Laugh?”. An article is taken from the Media Talk 
that is “Hillary Clinton as the Fashion Police: My Polka-dot Dress should be 
Arrested”  
3. Data  
a. Main data 
The research examines words, phrase, sentences, image, and paragraphs 
stated in the sources of data which are related to the media image construction 
and narration toward Hillary Rodham Clinton candidacy as the main data of 
this research. Those main data are taken purposively to reveal how media 
narrate and construct the image of Hillary Rodham Clinton as a female 
president candidate.   
b. Supporting Data 
Supporting data are collected from several sources, such as journals, 
Hillary Clinton’s biography, books and articles of other candidates on the 
same websites, from other newswebsites’ address, images, videos and the 
expert’s comments relating to the main data.  
4. Technique of collecting data 
Technique of collecting data used in the research is purposive sampling. 
Purposive sampling is needed to “investigate certain issues or themes which are 
the subject of qualitative analysis” (Mcnamara, 2006). This sampling helps the 
analysis to keep on focus and to achieve specified analysis. 
Through browsing and searching data in newswebsites, the researcher 
specify the main data and select 12 articles about Hillary Clinton candidacy from 
www.nytimes.com and www.washingtonpost.com published during January 2007 
until June 2008 as the main data to be analyzed. Articles used as the samples must 
contain Hillary Rodham Clinton as the title or at least referring her in the body of 
texts.  
5. Technique of analyzing data  
The main data gained are read and examined carefully. The words, 
sentences, paragraphs and images stated are analyzed within semiotics theory. 
Through theories and methods employed, the data are investigated to answer the 
research questions.  
6. Making conclusion  
The essential point and the result of the analysis are summarized in the 
conclusion chapter.  
 
G. Theoretical Approach   
The research’s scopes of study are American women, American gender and 
politics and American media. To observe them objectively and to achieve the goal, 
American studies is the point the research has taken to start.  
American studies is “a study of American culture” (Sykes: 254). Its goal is to 
examine the questions around American people everyday’s problem and issues. 
Though some experts narrow to the study of literature, American studies cannot avoid 
the development of scopes. American literature is also explored to see the cultural 
condition in American society and is examined to solve the problems arouse.  
Recently, in its development, American studies expands the study into the 
impact of American culture to the world. It encourages American studies to be the 
universal studies. Its universalities and freshness in world’s scholarship makes 
American studies to be considered as a branch of modern literature studies. It also 
requires a general theoretical orientation to culture study, and additional special 
knowledge of – one of the defining characteristics of modern culture – written 
artifacts. In addition, American studies is young, fresh, and thus, inevitably has no 
certain standard of its goal and methods. (ibid.:255). Therefore, the definition 
American studies is very open and disputable.  
Although American studies has no single and ultimate definition, it has a 
common character that is in its main concerns. Basically, American studies has two 
major concerns. Campbell and Kean suggest that the major concerns addressed by 
American studies are the problematic nature of national identity and the process of 
interdisciplinary work (Campbell and Kean, 2000 : 4).  
The problematic nature of national identity is examined thoroughly in 
American studies. It is difficult to see the national identity of American society 
because historically they belong to British culture and other cultures. They believe 
that American studies needs to investigate the origin of U.S’ national identity. 
American studies, therefore, as the search for ‘American exceptionalism’ for some 
sense of the differences between American culture and other cultures, has come out of 
a deep-seated preoccupation with national self-definition.” (ibid.: 2). American 
studies looks for the characteristics of its society in order to differ from other cultures.  
Following Campbell and Kean’s argument, the second American studies’ 
concern is the need of applying the interdisciplinary process. Interdisciplinary 
becomes the feature of American studies because “the concept of culture around 
which American studies revolves cuts across and includes the content of all other 
disciplines.” (Sykes, 1963: 256). By using interdisciplinary studies, American studies 
is attempting “to view any given subject of investigations from new perspectives.” 
(ibid.: 253).   
Both major concerns work simultaneously in American studies. To achieve 
the uniqueness of American characteristics, interdisciplinary works is necessarily 
done. The genesis of American national identity is formed by many aspects of life 
therefore to study through a single discipline only is not easily acquired.  
It has been stated before that the defining characteristic of American studies as 
a modern studies is the use of artifacts such as formal documents, literature works, 
and the media. American studies investigates issues from the study of artifacts above, 
for instance the study of American women through the examination of movies in the 
U.S. The artifacts are cultural products which represent clearly about the cultural 
process occurring in certain society.   
This research is carried out within the scope of American studies. It uses 
American newspapers as the artifact studied and it tries to answer the American 
exceptionalism in gender and politics. Thus, American studies’ goal and methodology 
are necessary to be applied in this research. To accomplish the exact result, several 
approaches which are reliable to the American studies and this research are 
employed. The approaches used are semiotic approaches, feminist approach and 
socio-culture approach. Several theories under those approaches are applied to help 
this research conduct the analysis of data.  
The research investigates the media narrative toward female president 
candidate in the news. Thus, semiotics is employed in analyzing the data. The 
semiotic used is under the communication theories. Based on Gerbner’s (Suresh, 
2003) explanation, communication theories are built from three main branches of 
communication study. However this research uses only one of the three Gerbner’s 
branches. The first is "semiotics," “the study of signs and symbols and how they 
combine to convey meaning in different social contexts”. In studying texts produced 
by media, semiotics is very important to be applied in this research.  
The analysis passes through inductive development. The inductive category 
development “involves working from specific observations of categories and patterns 
to a broad theory or conclusion.” (Mayring, 2000 cited in Mcnamara, 2006).  
Inductively, the discussion examines some key text elements as suggested by 
Mcnamara (2006) : (1) adjectives used in descriptions of Hillary Rodham Clinton 
(positive or negative) to see the writers’ attitude toward her and her candidacy; (2) 
metaphors or similes used referring Hillary Rodham Clinton; (3) tonal qualities such 
as aggressiveness, sarcasm, emotional language used; (4) visual imagery to see how 
narrative pictures Hillary Rodham Clinton.  
Socio cultural approach is necessarily needed in the research because the 
understanding of words, signs, and the effects are tied to social and cultural 
background. This is what Gerbner (Suresh, 2003) states as the second branch of 
communication theory that is media effects. It is “the study of behaviour and 
interaction through exposure to messages”. This research studies the interrelation of 
texts generalized by media and the social and cultural condition. Therefore the media 
effect is significant to be employed in the research in connecting the failure of Hillary 
Clinton as the female president candidate and the way media narrate and construct her 
image.  
Feminist approach is also employed to see the media treatment toward Hillary 
Rodham Clinton. Feminism is a diverse collection of social theories, political 
movements, and moral philosophies largely motivated by or concerning the 
experiences of women.  
Feminist approach becomes the perspective through which this thesis is 
established. This study examines the research question through the eyes of feminist. 
Feminists believe women experienced oppression and disadvantaged status in society. 
They consider these treatments for being caused by social misinterpretation and 
misconception by media and uniformed persons 
(http://media.www.wsusignpost.com/media/storage/paper985/news/2007/09/28/Edito
rial/A.New.Definition.Of.Feminism-2998827.shtml). They argue that women’s image 
and portrayal are subsided by the ruling class, the men. Based on the argument, 
feminist directs the process to reveal the patriarchal hegemonic power behind social 
systems and constructions. Therefore, they are able to see the “real” image and 
portrayal of women which are not directed by the hegemon.  
Through the feminist’s point of view, what the media has done to Hillary 
Rodham Clinton’s presidential candidacy is regarded as the way the hegemon keeps 
his power in society. Within feminist’s perspectives, the reality which is accepted as 
natural can be seen as the way the hegemon construct the reality.  
Feminism issues are raised around the questions of sexuality, gender, 
subjectivity and power within cultural studies. It is shifting but not ignoring things 
that have already been central issues (Baker, 2000: 234). The use of this approach 
does not blur the objectivity of the research because feminism approach centers its 
study on women, or three terms. First, its major research objects, which become a 
step stone for further research, are women situations and experiences in the society. 
Second, this theory places women as the central subject in the research process; so it 
attempts to view the world from women perspective. Third, feminism theory has 
critical and active attitudes toward women for the better world. (Ritzer et al., 2008: 
488).  
The feminist approach and socio cultural approach work collaboratively in 
this research. To use feminist approach which studies the hegemony and social 
construction, the employment of socio and cultural studies is also necessary. Feminist 
and sociology cannot be separated. Since feminist approach grows from society, 
studies the society and tries to reconstruct the oppressing social hierarchy.  
The need for feminists to reconstruct the “real” image of women urges 
feminists to constantly criticize toward the existing social hierarchy and pays its 
attention to the essential sociology variables such as “social change, power, interest, 
and trust.” (Ritzer et al., 2008: 491).   
 
2. Thesis Organization  
The thesis is organized into four chapters and each chapter is divided into 
several divisions, as follows:  
 CHAPTER I  INTRODUCTION  
The introduction covers background of the study, scope of the study, problem 
statement, objectives of the study, benefits of the study, theoretical approach, research 
methodology and thesis organization. 
 
CHAPTER II  LITERATURE REVIEW 
This chapter discusses about several important topics for the study. This 
chapter is initiated with the understanding of American Perspective on Women, how 
the position of women in Politics is and how American society considers women’s 
power and leadership.  
In the next discussion, the study focuses on American Media, the information 
of the New York Times and the Washington Post companies is necessarily needed. 
After the understanding of the sources data, the study steps to the understanding of 
Media Narrative as it is used as the object of this study.  
Next discussion is about the Cult of True Media’s Womanhood, how the 
media sees the representation of women.  
Semiotics Theory as the tools to conduct the analysis is also necessarily to be 
understood deeply. It is discussed in this chapter.  
The last is the biography of Hillary Rodham Clinton to see the background of 
Hillary Rodham Clinton.  
 
CHAPTER III ANALYSIS 
In the Analysis chapter, the study shows several steps of analysis and the 
findings. The focus of analysis is divided into two categories: Female and 
Appearance; and Female and Ability.  
In Female and Appearance category, the thesis analyzes the image of Hillary 
Rodham Clinton on her fashion style while she was the First Lady and her fashion 
style while she became a presidential candidate.  
In the analysis of Female and Ability, the study observes Hillary Rodham 
Clinton’s image on her Toughness and Steadiness, her Plain Emotion, her Ambition, 
her Foreign Affairs direction, her Relation to Bill Clinton and her chance and 
capability in presidential race.   
 
 
 
 
CHAPTER IV CONCLUSION AND RECOMMENDATION 
In this chapter, the answer for the research question as the result of the analysis is 
presented. After the conclusion, the next part is the researcher recommendation to the media 
students and other researchers.  
 
CHAPTER II 
LITERATURE REVIEW 
AMERICAN PERSPECTIVE TOWARD WOMEN IN POLITICS, 
AMERICAN MEDIA AND HILLARY RODHAM CLINTON BIOGRAPHY   
 
This chapter will discuss several topics which give background knowledge for 
this research. This study emphasizes the American perspective on women that is 
influenced by patriarchy as the foundation to explain further the position of women in 
politics and leadership. It will give a basic understanding to the case faced by Hillary 
Rodham Clinton’s presidential candidacy.      
American media is the next discussion in this chapter. Media hegemony and 
biases are other focuses. Those are deep-rooted but hidden facts about media 
tendency. It shows how reality and facts in the media narrative are controlled by a 
single dominant discourse. The discussion of media also put information, arguments 
and previous research of two giant news companies, the New York Times and the 
Washington Post to show the evidences of biased and slanted news.   
Media discussion is followed by a discussion of Semiotics theory. It is 
necessarily discussed in this chapter as the guidance to do narrative analysis. The last 
discussion is Hillary Rodham Clinton’s biography to get further information of who 
she is, how she is recognized as, and other information needed.        
 
A. American Perspective on Women  
 Patriarchy can be defined as a social structure which is based on the basis of 
family units where fathers have primarily responsibility for the benefit of family. A 
father has an authority over his family to organize and govern them. This definition is 
used extensively by feminists and anthropologists to define patriarchy as an 
ideological system which grounds on the idea of male as the central of universe.   
Western patriarchy places white men on the highest class in the society. This 
male-centeredness system grants people not other than white-heterosexual-men the 
abundance of privileges. Power, authority, and opportunity given legalize men’s 
position. Men get the superior position. As the consequences of the system, society’s 
leader comes from superior class. All products of the society are orderly organized 
for the favor of white men in the society includes society’s perspective toward 
women. “A system is male identified when maleness or masculinity is the 'norm' by 
which all else is measured.” (Smith, 2007). Except white men, one is considered as 
lesser or lower. Thus it excludes the rest groups other than white men identities.  
Johnson argues that patriarchy is like a tree, he terms “patriarchal tree”. 
(ibid.). Its roots are the basic of the other parts. Patriarchal roots are the male-
centeredness and male dominance. “Everything that grows out of those roots will be 
colored, shaped, and influenced by them.” (ibid.). Society products such as beliefs, 
values, and institutions are colored, shaped and influenced by them. Thus in all its 
way, they try to construct society to be under their power. In this system, women are 
the excluded group. Women are the subordinated class which has to be subservient to 
the systems, men-dominated-all systems. The worse, the system does not only place 
women as the “second class” but also dominate, oppress and exploit women.” 
(Walby, 1990:20). 
As one of the western cultures, “American society has been shown to have a 
gender stratification system that devalues women (and femininity) so that women 
occupy a less privileged status compared to men (Martin et al. 2002; Chafetz 1990; 
Binion 1991; Resnik 1996 cited in Uscinski & Goren: 5). It is in fact contradictory to 
the basic philosophy of freedom and democracy. Since there is a gender stratification 
system in the society, the U.S cannot be considered as a democratic country.  
The history of America, starts from its colonial era, can give many evidences 
of people’s devaluation toward women position. The exclusion of women from the 
property rights and the freedom of speech are several examples how people view 
women as ‘nothing’ except men’s property.  
Today’s devaluation toward women is not as obvious as it was. Nevertheless, 
based on Allan Johnson’s “Patriarchal Tree”, the patriarchal roots are impossible to 
change. They are deeply planted into the core of the society: beliefs, norms, values. 
Thus, though women movements have already altered some Constitution’s contents 
denigrating women, patriarchal society still exists.         
To preserve the ideology, American society devalues women and puts them 
into the perspective that is perceived as common sense and natural. Patriarchy, as the 
dominant power, is able to reconstruct the world people see. What people have 
already seen is reconstructed to benefit men position. People accepted the social 
construction as natural, common sense and reality. “These are all characteristics that 
are cleverly hidden in plain sight and it takes an educated eye to realize the depths to 
which these characteristics intrude upon our lives.” (Smith, 2007). Patriarchy sets the 
social constructions naturally therefore people are not aware that they are driven to do 
what Patriarchy wants them to do.  
One example of Patriarchal construction is the division of spheres: public 
sphere and domestic sphere. Women are put in domestic sphere and restricted to cross 
the border line. The domestic sphere specifies women into the domesticated 
characteristics. Their activities and obligations are centered on the home, such as 
taking care of children and husband, nurturing, cooking, and doing all household. For 
feminists, this placement of women in domestic sphere is devaluation toward women. 
This is the way how patriarchy places women to be always on their lower position 
than men.  
However, the definition of public sphere has already shifted day by day. The 
growing numbers of women who are able to access education, politics and economics 
push women enrollment to public life. Industrialization is pointed to be the stimulant 
for this phenomenon. Political, economical, and even military institutions offer 
chances to women. However, it does not mean that the control of men toward the 
society fade by the time women gain more opportunities in public life. Patriarchy still 
roots in the veins of people. (Smith, 2007). Though, it works subtly.   
Women’s political representation and participation has been shaped.. by a process of 
socialization that teaches women that the public and political spheres belong 
exclusively to men, and that if women want to enter that world, they have to sacrifice 
close relationship and forgot the full exercise of motherhood. (Cordoba, 2000) 
 
Patriarchy places women firmly to their destiny in domestic sphere as mother 
and wife. This destiny is enacted through cultural belief and value which then is 
naturally associated to women. Therefore when women enter public sphere means 
that they are blamed for the disorder of family and society. In other words, public 
sphere (e.g. politics, leadership, economic) requires women a place to actualize 
themselves but in the same time confine them harshly to the domestic sphere.  
 
1. Women in Politics  
Politics is “any action, formal or informal, taken to affect the course of 
behavior of government or the community” (Baker, 1984). American politics is 
definitely ruled by patriarchal discourse. It is where every single policy is attributed 
to the existing ruler due to its basic: governance, supremacy, power, and domination.  
Governance is “the exercise (of) economic, political and administrative authority at 
all levels. It comprises the mechanisms process and institutions, through which 
citizen and groups articulate their interests, exercise their legal rights, meet their 
obligations and mediate their difference”. (Baden, 2000) 
 
American women gained its right of votes legally in 1920s when government 
granted the 19th Amendment of the United States constitution. Nevertheless, recent 
decades, feminist realize that the right to vote is merely women involvement in 
passive politics. They were allowed to vote but were forbidden to participate in 
political activity such as decision making, negotiating, policies making and 
governing. What they had expected at the time were the equality to women and men 
to sit together on the forum to discuss the equal consent, so that all of them will be 
satisfied regardless any classes, gender and races they were.  
 Politics in the United States has been acknowledged as “more than any other 
kind of human activity, politics has historically borne an explicitly masculine 
identity” (Brown, 1988 cited in Coyle, 2000) since the growth political parties in 
nineteenth century. The activities of politics such as persuading people, making 
decision, negotiating, electing, were associated to masculine traits which then 
excluded women. They believed the feminine traits would make social disorder and 
political chaos (Baker, 1984). Politics in the society is an invisible hand which 
organizes structures and systems. Its concepts are the results of society’s consents. In 
American society which employs men-dominated-all system, the throne of political 
power is absolutely given to the dominating class: white heterosexual male. 
Nonetheless, the industrialization and modernity which encouraged people regardless 
their identities to seek education and economical independent, force the fort of men 
hierarchy. They need to lower their limit building of men’s public sphere and women 
private sphere. Though, still there are many obstacles faced by women in public or 
political world, this achievement is considered as the milestones for the women 
movement. An opportunity to pursue higher achievement for equality, it is sufficient 
but not enough.  
Politics was no longer a male right or a ritual that dealt with questions that only men 
understood. Instead, it was privileged exercised by intelligent citizens. …. Electoral 
politics lost its masculine connotations, although it did not cease the male dominated. 
(ibid.: 206)         
 
Sarah Palin, Condoleeza Rice, Elizabeth Dole, and Hillary Rodham Clinton 
are familiar politician figures who successfully posted executive position in the 
United States. Governors, senators, and secretary of states are now possible positions 
for women. In spite of their private intention and ambition fulfill the position; their 
identity as women is assumed that they stood there as the agent of change for the 
women movements. Their achievements develop a larger opportunity to achieve 
gender parity in politics. In fact the representations of women in politics do not cover 
the representation system in the United States. In 2009 women sit in congress are 
only 16,8% and 24, 2% of state legislators, while women population as much as 
50.8% of the total population. Only thirty-eight women have ever involved in U.S. 
Senate and only twenty nine women who have ever been elected for the highest office 
(Coyle, 2000). Women representation in government and political world does not 
mean that they always be women representative in their policies and activities. 
Women, even, are being trapped by the maleness of the political life. “Though they 
are expectations for women who run in politics to set the gender agenda in the office, 
they cannot do.” (Hamadeh-Banarjee, 2000). Karam (2000) argues that politics 
strengthens male attributes on women. Women cannot explore their capability in 
politics as the way they are but expected to have manly behavior because they believe 
politics is “hard”, a word associated to man character (Karam, 2000). Even if female 
politicians are able to raise the gender interests, they are still being marginalized by 
the dominant members because of their numbers. Women exclusion from making-
decision system is due to “institutional biases” (Kabeer and Murhty, 1996 cited in 
Baden, 2000) that confine the capacity of women to influence norms, rules, and 
practices “that bring about more gender equitable policies and practice” (ibid.). 
It is necessary for women to help the emancipation by creating policies which 
facilitate them for having the same opportunity and supervise the execution of the 
policies. What have already happened are there are many policies which ‘literary’ 
protect women rights but in reality, women are unguided. Karam (2000) terms this 
situation as the disparity of de jure and de facto. What it is literally written in the 
constitution, in some cases, is not enacted in the society. The reality is where they 
live. This disparity somehow costs much on women side but it is “significant in all 
human rights issues but there, the letter of laws remain important” (ibid.).  
Politics is a very important achievement for the struggle of gender equality. 
Politics is feminists’ main goal because they have realized that without politics “the 
goals of women movement cannot be achieved, and have seen the importance of 
change in the political role of women” (Lansing: 229). National Democratic Institute 
that works for international affairs posts the statement, “Success without democracy 
is improbable; democracy without women is impossible” (Albright cited in NDI, 
1996). It is assumed that if women are accepted in politics, practices and concepts, 
they will accepted by the society and the equality will be gained.  
The involvement of women in politics opens the opportunity for women to 
gain leadership position. This is a place where women can be involved to determine 
the world around them.  
 
2. Women Power and Leadership  
Undeniably, through the history of women movement up to now, women have 
shifted, altered and moved social systems which are regarded as imbalance. Women, 
also have the power to mobilize people to follow after their struggle, thus their power 
is considered as the “mobilizing power” (Karam, 2000).  
Plato was no democrat, but his experiences had led him to conclude that intelligence 
and ethics are not limited by any one ethnicity, race and gender. He believes 
passionately that education could cultivate these qualities and that those who 
benefited most from education could and should govern others. (Hamadeh-Banerjee, 
1999) 
 
Women stereotypically associated for having feminine qualities: emphaty, 
nurturing, cooperation, mentoring, and collaboration (Eagley, et al.,2003). Those 
qualities were at one time hurdled them to access positions in economical and 
political area. To make those limitations obviously seen, society characterized almost 
all positions and jobs requiring masculine traits into male jobs.  
Our society is male dominated in the sense that we equate powerful positions with 
maleness and expect, and at times insist, to see men in governmental or societal 
positions where power is wielded. We expect our president to be male. We expect 
our doctors, our lawyers, our Supreme Court judges, our CEOs, even our spiritual 
officials all to be male. Even in situations where there is not a clear 'head' or leader, 
we define as the leader the male or males of that group. (Smith, 2007) 
 
However, the post-industrialization gave American women a break free to the 
limitations. Leadership which was categorized as men’s field shifted into the needs of 
production. Post-industrialization broke the rules of masculine leadership (having 
access to economic, politic or military) and changed into production minded which 
allows feminine traits be employed in the process of leadership. Post-industrialization 
establish a leadership that is able to set up many collaborative relationships (Lipmann 
cited in ibid.). Concerning to the production means that a leader should concern not 
only to his/her authority and the ability to command but also the way he/she employs 
the employee and other production elements to generate maximum products. “The 
good leadership encourages teamwork, and collaboration, and emphasizes the ability 
to empower, support, and engage workers.” (Goleman cited in ibid.). The changing 
roles in leadership erode the hierarchy in work field thus it gives opportunity for 
women to involve in leadership (ibid.). Book argues (ibid.) that effective leadership is 
the way women lead.  
Though the door of opportunity for higher position and leadership welcome 
women to be in, the paths of women to achieve are not easy. Still, women face many 
obstacles given by the invisible power in the society, patriarchal ideology. Eagly’s 
research in female leadership shows that female leaders suffer several disadvantages 
from the society. The most faced by them is the prejudice of the society toward their 
ability in fulfilling the fields which were used to men’s field. People doubt women’s 
leadership and always compare to men’s leadership. Consequently, women should 
have higher standard of competence than men have. This standard often leads them to 
be able performing leadership which has masculine characteristics and behavior. 
(ibid.).  
On the other hand, female leaders who perform ‘too masculine’ or have ‘too 
many’ characteristics (masculine and feminine) in their leadership are rejected by the 
society. This rejection “as too masculine results from injunctive or perspective gender 
role norms – that is consensual expectations about what men and women right to do – 
that require woman to display communal behavior and not too much agentic 
behavior.” (ibid.:820). Female leaders experience more dislike and rejection for 
showing “dominance, expressing disagreement, or being highly assertive or self 
promoting.” (ibid.). 
President of the United States is considered as the highest level of leadership 
in the nation. For, to be the President of the United States, one will automatically be 
considered as one of the most influential leaders in the world since its position is the 
most powerful positions in the world (USIA, 1990: 45). His statements are noticed as 
laws and his figures attract world’s attention. The legal qualifications of U.S. 
President mentioned in the Constitution are native-born American citizen, at least 35 
years old, and at least 14 years a resident of the United States. Its chief duty is to 
protect the Constitution and enforce the laws made of congress (ibid.: 44). Though, 
none of the statement excludes certain gender but, until today’s 44th presidencies, 
American society has not yet experienced a female president candidate win the 
presidential elections though many of them have tried the horserace.  
President is the national leader, the one who direct the country to reach their 
goals. Undeniably, the characterization of this position is controlled by the dominant 
power in the society. The roles of presidents are described for having characteristics 
of maleness to serve patriarchy and preserve the ideology. American patriarchal 
society cannot accept the ultimate position fulfilled by members other than the 
superior members. People associate powerful positions with maleness. People expect 
to see men in governmental or societal positions where power is handled. “We expect 
our president to be male.” (Smith, 2007). Thus, though the opportunity for women to 
post various high positions now is widely opened, people still believe that female 
president is not ‘normal’.  
Executive office and especially the presidency or Prime Minister is the most 
gendered office in politics and thus imposes challenges on women (Cliff. 2000 
quoted in Watson et al.: 56). Society’s perception of the maleness of high office 
raises questions about a female leader’s toughness, ability to make a difficult 
decision, clout as commander in chief, and understanding of economics. (Watson, et 
al., 2005: 56).  
 
Up to the 2008 Presidential Election, there were several female president 
candidates who had ever challenged the race. Victoria Woodhull in 1872 as the first 
female candidate, Shirley Chisholm in 1972, and many more female candidates ran 
for presidential election both from major party or minor party. A research shows that 
almost all of them were hurdled by money. The lack of money is the main reason they 
quitted from their candidacy. Mandel argues that money is the “lifeblood” for their 
campaigning and raising voters. Thus they have never become the serious contender 
in presidential candidacy.   
 Media is believed as another big challenge for female president candidates. 
While people are relying on media objectivity for their political knowledge and 
information, news media plays the reality and facts. Set by dominant discourse, a 
news implicitly creates and selects its own facts.  
Next is the discussion of American media, sensationalism, media hegemony 
and how it works in media narrative.  
 
B. AMERICAN MEDIA  
American media plays an important role in American society. It becomes an 
integral part of people’s life. From the time people wake up, they are surrounded by 
“media centric” world, the world created by media which influences generation by 
generations. People believe it helps society to shape their ideologies. 
(http://www.123helpme.com/view.asp?id+148925, as cited on April 1st 2009, 
7.13pm). Generally, media is defined as “a way or means of expressing ideas or of 
communicating includes spreading news and information.” (Edginton and 
Montogomery, 1996). Its function is to convey the facts and information about 
particular issues and events.  
Media images received by the readers are not neutral and natural as its 
happening. The power and point of view of the political and economic elites work 
through these images. Whatever news narrated by media, its ideological content 
should follow the elites’ ideology. This action is called the media hegemony. 
Hegemony is defined as political and social dominance by particular group over the 
reset groups of a society. In another word, Storey refers hegemony to “the ways in 
which a dominant class doesn’t merely rule but leads a society through the exertion of 
moral and intellectual leadership” (cited in Campbell and Kean, 2000: 15). The 
particular group who dominate is called hegemon. The hegemon always tries to be on 
the top of society by preserving and maintaining their social construction so that it is 
accepted by society as normal and common sense. Hegemony is socialized through 
social institutions such as family, school, and media. 
 Ideally a media system suitable for politics and democracy should provide 
readers with the socialization of politics and democracy. Media exist to spread ideas, 
to allow fearless argument, to challenge and question authority, to set a common 
social agenda. However, “media generally operate in ways that promote apathy, 
cynicism, and quiescence, rather than active citizenship and participation” (Gamson, 
et al., 1992:373). These apolitical senses, of course, give a great impact to the readers. 
Coinciding with the increase of media global ownership, American media step 
by step lose its autonomy in producing news. The large numbers of news media 
companies are owned by few giant corporations. It causes an elites control toward 
news and the homogenization of news though in different ways. “The emergence of 
media conglomerates with a global market has led to unprecedented integration of 
multiple media which can simultaneously market the same message in multiple forms 
through a dazzling array of new technologies.” (ibid.:376). Media is no longer an 
independent institution which promotes democracy, objectivity, fairness, and 
factuality. Its dependency to capital makes media intentionally or unintentionally 
turns into market system which is controlled by the power of demand and supply. 
Beside the homogenization of messages delivered, the effect of media 
conglomerates to the media narrative is the appearance of news bias. Hacket defines 
that bias is “the concepts which citizens link with the political or ideological role of 
the news media” (Hacket, 1984 cited in Gamson, et al., 1992).  
Bias is also defined as the favoritism in the selection of news, which events or 
issues are reported and which are silenced; and how they are reported. Media tends to 
slant their news to serve specific party which benefit itself. Media has to accessorize 
its products to attract more readers. This based on which party media serves to. The 
simplest example is media bias in presidential election. A media company which is 
‘fed’ by specific political party will serve the candidates coming from that party. All 
news produced is explicitly or implicitly slanted to the positive coverage of those 
candidates. And even, a media company tries to create much negative coverage for 
the candidates coming from the opposite party.   
The selection of news based on political or ideological bias is translated into 
the sensationalism. American people like the sensationalism of news. Sensationalism 
is a bias in favor of the exceptional over the ordinary. Sensational news is a news 
which boosts the flaws, mistakes done by public figure. This news is commonly 
called scandalous news. For media who attempts to gain bigger consumers (i.e. 
readers), media has to create their news as well as a scandalous story in order to 
please the readers. News is difficult to be differed from entertainment because both of 
them are parts of media spectacle. (ibid.:387). News is a narrative which contains of 
plots, protagonist and antagonist characters, and events in a particular time.   
Sensationalism is based on the bias of media. News bias can be in many 
forms. However, the discussion focuses on American media, political bias and bias 
based on sex especially on the source of data: the New York Times and the 
Washington Post. For, understanding both biases give a basic knowledge of why 
media hit Hillary Rodham Clinton harshly in her presidential candidacy.  
 
1. The New York Times and the Washington Post   
The New York Times Company is one of the largest newspapers publishers in 
the U.S. It owns several media such as newspapers, newsonline, radio, and television 
stations. International Herald Tribune, the Boston Globe, and several local 
newspapers belong to this giant company. Thus it is influential not only in the U.S 
but also in the world.  
The New York Times (TNYT) is well known as Gray Lady because of its style 
of narrating and its appearance. It nowadays becomes a reference newspapers since it 
is believed as the most reliable and objective newspapers. It is called “a paper of 
record” for its objectivity.  
TNYT is one of the oldest newspapers in the U.S. (founded in 1851), and has 
one the highest circulation in the country. (Hubenko: 2006).  It has been identified by 
many scholars as key gatekeeper in national news coverage. The www.nytimes.com 
is the web presence of TNYT that was published on 1995. It has been ranked one of 
the top websites. The emerge of reporting standards (i.e objective, or unbiased, 
reporting) to alter the one-sided reporting in the early twentieth century generated one 
of the most popular newspapers heretofore in the United States. The New York Times 
with its slogan “All the news that fit to print” established itself as serious alternative 
rather to be sensationalist journalism (Goddy, 1992). TNYT is “the elite U.S. 
newspapers” (Winter, et al., 1981: 379). This daily is considered in the U.S. as the 
leading publication.  
The Washington Post is another newspapers company with its large 
circulations. The company has its headquarter in Washington D.C. It also owns dozen 
of local newspapers, television station and cable television. Though it has ever 
experienced the bankruptcy in 1920s, the company gets well soon under the direction 
of Eugene Meyer. It now becomes the most respected newspapers in the U.S.  
Though, the New York Times and the Washington Post is believed as the 
objective newspapers in the United States, many research find that their framing show 
obviously tendencies and biases to particular interests. Media bias undeniably 
happens through its discourse. The 1980 deregulation is believed as the cause of the 
taking over companies resulted in the loss of media’s autonomy to realize democracy 
(Herman and Chomsky, 1988 cited in Gamson et al., 1992). Media is nowadays a 
dependent institution which has to follow its supplier of capital and discourse. 
“Commercial concerns dictate important elements of media content, prompting a 
privatization of culture” (Schiller, 1989 cited in ibid.).  
News company political bias mostly is influenced by their political ideology 
such as being liberal or conservatives. American media is believed to have liberal 
bias in their narration. “The old arguments that the networks and other ‘media elites’ 
have a liberal bias is so blatantly true that it’s hardly worth discussing anymore. No, 
we don’t sit around in dark corners and plan strategies on how we’re going to slant 
the news we don’t have to. It comes naturally to most reporters.” (Goldberg, 2001: 
13). Thus, Schiller underlines the important of media for the ‘dominant power’ as 
“the media are the central component of an ‘organic process by which the corporate 
‘voice’ is generalized across the entire range of cultural expression” (Schiller, 1989 
cited in Gamson, et al.,1992).  
The media political bias can be obviously seen in presidential election, as it 
has been stated before. The manifestations of bias in political news can be in the form 
of explicit argument and set of evidences benefiting a party; the use of facts and 
comments purposively taken to support those arguments; the use of language 
elements to paint the facts and deliver the implicit value judgment, and so on. 
(Hacket, 1984 cited in Gamson, et al., 1992)   
A content analysis on gender bias in the New York Times shows media 
framing on Hillary Rodham Clinton focus on her political activity rather than any 
other issues (Busher, 2006). On the issues of Iraq War, a research shows that the New 
York Times has a bias on American Government side. News of Iraq war in this 
newspaper tends to blame Palestinians and show them as aggressors (Keramati, 
2008).  
The Washington post shows bias on left – conservatives while the New York 
Times show more on democratic – liberal bias. In a research of media political bias 
on 2000 presidential election found that the media narrative of The New York Times 
tend to attack candidates from Republic Party while on the other hand The 
Washington Post show its tendency toward candidates delegated by Democratic 
Party, but most of news in the U.S. tend to hit harshly to the candidates if they are 
Republican.  
 
2. Media Narrative 
The discussion of media narrative concerns on two main topics. To see these 
topics we have to recognize media narrative as the product of the media company. In 
this study the media narrative is the news. The first topic will discuss the 
sensationalism news. This discussion is necessary to know the reason why news is 
called narration. It concerns on the interrelation of media information and 
entertainment. The second topic is media hegemony. The discussion on this topic will 
reveal what power and ideology behind the work of media narrative. Both topics are 
very important to understand the media narrative. Both of them are basics of 
understanding news as narration.  
Sensationalism is very important in understanding media narrative. It is 
inseparable to the news. Sensationalism colors American news written by media. Bird 
and Dardenne (2004) believe that it is rarely to find the 'real' news today. All news is 
sensational. Sensationalism becomes the main component of the news without which 
the news function of informing can be partially fulfilled.  
News sensationalism is any news displaying political and social conflicts such 
as murder case, political sex scandals, and terrorists. To be a sensationalist, a news 
should elicit emotional and sensual response in the audience whatsoever so that the 
news will be accepted as the facts, the real information and understandable. The 
emotion ingredients are put implicitly on the news. Readers will not recognize the 
emotional and sensual addition. Though recent research showed that the level of 
sensationalism today is lower or softer than it was, news is still considered as 
sensationalist when it is created in the form of story or narration. (Bird and Dardenne, 
2004).  
In his discussion of Media culture and spectacle, Douglas Kellner (n.d) 
touches the discussion of sensationalism as a part of media spectacle. He argues that 
what people recognize as news is now a medium of spectacle and tabloidization in the 
era of media sensationalism, political scandal and contestation, seemingly unending 
cultural war, and the new phenomenon of Terror war. Those are phenomena in media 
culture which “embody contemporary society’s basic values, serve to enculturate 
individuals into its way of life, and dramatize its controversies and struggles, as well 
as its modes of resolution.” (Kellner, n.d). These phenomena, of course, occur to 
serve society’s needs of stories.  
People like stories. They like sequences of events which are organized 
entertainingly. However, they don’t like ordinary story which goes plainly without 
any hurdles and surprises. That is why media competes to create news as a story. 
Media tries to display any news which contains this rule.  
a 1874 critique complaining that should a newspaper print “wholesome” news it 
would be “thrown by as a frigid paper”, while if it recounted plagues, famines, 
disasters and wars, it “would deeply engage the attention, be read over and over 
again, and pronounced a very valuable paper.” (Nordin, 1979 cited in Bird and 
Dardenne, 2004) 
 
People appreciation toward sensational news makes critics argue that today’s 
news (sensationalism) “retards intellectual growth by overstimulation…and creates a 
morbid craving for emotional excitement” (Arden, 1906 cited in ibid.). On the other 
words, journalists and media companies serve the need of entertainment rather than of 
factual information.  
In understanding sensationalism news, the discussion should underline the 
nature of news as narrative. Bird and Dardenne (ibid.) argue that like narrative, news 
has mythological quality which adds its function from informing into entertaining. 
News also articulates cultural values through narration. Thus sensational news works 
as myth. It helps people recognize their cultural boundaries by showing what society 
beliefs as good and bad, hero and villain, right and wrong, based on their cultural 
myth.  
News written in the form of narration is easy to be understood by the readers 
though they sometimes cannot make links of importance from a news to the other. 
Oral folklore as the initial way of narration influences society storytelling. Through 
this way, news will be remembered by the readers and it will engage readers’ 
attention. (Bird and Dardenne, 2004).  
Media sensationalism and hegemony has been explained in the opening of 
American media. However, how hegemony works on the news will be explained 
here. The key point to start with is media discourse. Discourse analysis will reveal the 
inequalitities of power that work in the media texts.  
As it has been stated before that a hegemon controls all institutions in the 
society including language, politics and media. Undeniably, the hegemon sets the 
social institutions to follow its discourse, including news discourse. We can analyze 
what discourse controls the news through the ‘tone’ of headlines and ‘values’ 
employed in the news. The language used in the news represents a social reality 
constructed by the dominant ideology and power in the society (ibid.). 
The images produced by news which are socially constructed appear 
unconsciously to the readers and the producers. Gramsci suggests that “they appear as 
transparent descriptions of reality, not as interpretation.” (Gamson, et al., 1992). This 
may mean that an image constructed in the news is accepted by the readers as facts, 
natural and neutral. Readers even do not aware that the reality and facts they read is 
created by the dominant discourse. This discourse has a power “to alter the way an 
audience relates to social institutions is not confined to the realms of news and 
politics.” (Thwaits, 1994: 136).  
The example is patriarchal discourse in the news. It sets masculine discourses 
as the dominant discourse in the media narratives. Therefore, news’s point of views is 
controlled by the masculine ‘norms’. The right or wrong of an issue is measured 
through what men see it. This gaming of point of view is clearly seen in the narration 
of women. As patriarchal society defines women as a second class, the subordinates, 
and the domestic creatures, media does define them the same. Women tend to be 
narrated for their sexuality rather than their intellectuality, appearance rather than 
their capability and as a mother and wife rather than as an independent woman. To 
see how hegemony and sensationalism is played through media representation toward 
women, it is necessary to know the media representation toward women.   
 
C. THE CULT OF TRUE MEDIA’S WOMANHOOD 
In a very basic point, gender role in Media represents the system in the 
society. What it is believed about male and female is set off by Media. Women’s 
portrayals from the media’s perspective are what the system and society expect. 
Generally, in the research of women and media appear specific women portrayals. 
These portrayals are beliefs that women are men’s property and in domestic area.   
A research of gender, power and work in TV-advertisements by Illergård 
(2004) classify character traits which women in TV-advertisements are portrayed. 
There are: (1) Woman is attributed with smiling, listening to instructions, passively 
observing, and improving their looks. Throughout her analysis of several 
advertisements, she found that women are attributed to passive activities and traits. 
On a contrary men are less attributed to smiling activity. In advertisements men will 
be considered to show their masculinity when they perform cold faces.  
(2) Woman’s roles are to expose her body and be a mother figure. Many of 
the advertisements expose women body. Women are portrayed to be appearance-
oriented or on the other hand to be a mother model. The last is that (3) Woman is a 
sexual object who is used to satisfy men’s gaze. She believes that these portrayals are 
subordinating women in comparison to men’s portrayals.  
In general, media represents women as dependent to men, as non-aggressive, 
sensual, a mother figure, weaker and undetermined. Characters of women which are 
not classified into the ideals above are considered as villains or antagonists. 
Chris Barker in his book “Cultural Studies: Theory and Practice” underlines 
the gender, representation and the media culture. He quotes Evans’ argument (1997: 
72) that feminists try hard to show women’s enrollment in the culture. He suggests a 
feminist belief of gender politics which plays a central role on representation projects. 
The rights to construct women representation is handled by the hegemon in gender 
politics. On the other words, feminists try to achieve society’s acknowledgment about 
women enrollment in cultural system and cultural productions. Feminists believe that 
what has already been accepted as women’s representation is in fact reflecting men’s 
attitudes and the misrepresentation of the “real” women (Tuchman, et al., 1978 cited 
in Barker, 2000). 
Stereotyping concepts is the ultimate position in the image of women 
perspective. Meehan (1983 cited in Barker, 2000) examines general stereotypes 
attached to women in American television program. His study combines the 
quantitative analysis of women representations with qualitative interpretation of 
women role and qualitative interpretation of role and power (or powerless) in their 
interpretation.  
He suggests women representation in television considers “good” woman as 
submissive, sensitive and domesticated whereas “bad” woman is represented as 
rebellious, independent and selfish. Meehan identifies several stereotypes generally 
found:  
· The imp  : rebellious, asexual, tomboy;   
· The good wife : domestic, attractive, home-centered;  
· The harpy  : aggressive, single;  
· The bitch  : sneak, cheat, manipulative. 
· The victim  : passive, suffers violence, or accidents;   
· The decoy   : apparently helpless, actually strong;  
· The siren  : sexually lures men to a bad end;   
· The witch   : extra power, but subordinated to men;   
· The matriarch  : authority family role, older, desexed.  
               (Barker, 2000: 307) 
Simply saying, woman is stereotyped into two terms: the ideal and the 
deviant. The ideal woman is nurturing and maternal. She supports the man to achieve 
his ambition. She posses nothing and sacrifice her life for the sake of the man. She is 
emphatic and captive to home. She accepts the control of man and dedicates her life 
for man, whoever he is, whatever he does, without any objections. (Barker, 2000: 
260) 
Deviant woman dominates the man. She has never been home to assists her 
kids and family. She is ambitious. To achieve her ambitious goal, she naturally does 
everything she needs such as unleashing family bond and free from man’s captivity. 
She is cold, heartless, and indifferent. (Barker, 2000: 261).    
D. SEMIOTICS THEORY  
Semiotics is significantly used in this research as a detailed model of signs 
processes. Though Thwaites doesn’t claim that semiotics will be the ultimate tool to 
be able in explaining every aspect of sign practices, this model is useful to depict 
some things happen in the sign practices. (Thwaites, 1994: 25). “It is a very good 
example of just how much can be got out of a relatively simple model.” (ibid.). 
Semiotics is necessarily constructed as the starting point where we start our study of 
sign and its production in a certain culture.  
it starts with semiotics…to demonstrate the need to think of media language as part 
of sign system or as a process of communication with complex social and cultural 
influences affecting the way in which media texts are produced and understood. 
(McKay, 2006) 
 
In a simple way, semiotics is the study of sign (http://www.aber.ac.uk/media 
/Documents/S4B/sem01 .html). Its concerns are not merely what a sign signify for, or 
what a sign associate to. Semiotics here is a study of signs processes which is termed 
as semiosis. It studies more on the signification and communication of a sign.  
Sign, as the focus of semiotics, is defined as anything which produces 
meaning (Thwaites, 1994: 7). A sign has several functions which help us understand 
the sign processes. The first function is referential function. As a sign always refers 
some things, it has referential function which is its ability to invoke content. This 
referential might work at two ways. The first way is referential in vertical way. It is 
also called signification. It implies that a sign get its meaning from other sign. It 
works through a system of differences. The second way is referential in horizontal 
way. It determines a sign’s value. 
The next function is metalingual function. Thwaites states that a sign’s 
metalingual function suggests the codes by which the sign might be understood. Code 
is a subsystem which is agreed and used broadly in a certain social system. The 
meaning of a sign is depended on the code within which it is used and interpreted. 
“Codes provide positions from which it is possible to speak or to mean” (Thwaites, 
1994: 36). Since codes are social constructions, what they provide are also social 
positions. For example, a mother is interpreted as the ideal position for women by the 
codes of American patriarchal society. Here, the codes provide patriarchal society a 
social position to interpret a sign.  
The last function of sign that will be examined is contextual function. This 
function, then, explains dependent relation between sign and culture. “A sign’s 
contextual functions indicate the situation in which it operates” (Thwaites, 1994: 17). 
A sign takes on meaning from outside factors not within itself. The codes and values 
used in the society will determine the meaning a sign produces. These two aspects 
explain why the same sign may be interpreted differently in different cultures.   
Semiotics examines how signs work in certain culture. It reveals how 
meanings are constructed and understood. As it has already been stated, a sign takes 
on meaning from the outside not within itself. The meaning of a sign is determined by 
the situation and convention in which it is produced. Social situation and convention 
are implicated by the codes and values.  
Texts are the further step in the study of signs, especially semiotics. Texts are 
the larger combination of signs. Texts have several types: (1) verbal text which is 
used in this research, it may include written texts and oral texts, (2) fashion text, 
examines the codes and values implied in the particular outfit. In the study of media 
texts, of course, this research takes particular texts which are the combination of 
signs. Their meanings are determined by the codes and values the media texts 
applied.  
Semiotics or semiology is “the study of the ways in which signs communicate 
meanings and of the various rules that govern their use. Its specialized vocabulary 
aims to describe just how the various signs and codes that are to be found in all media 
texts work to produce meaning” (Selby and Cowdey, 1995: 232 cited in Illergard, 
2004: 23).  
Semiotics goes deeper to the study of sign in relation to ideological power 
within a society. Chandler enlarges the focus of semiotic into “the system of rules 
governing the 'discourse' involved in media texts, stressing the role of semiotic 
context in shaping meaning” (Chandler, 2005). 
Semiotics is important because it can help us not to take 'reality' for granted as 
something having a purely objective existence which is independent of human 
interpretation. It teaches us that reality is a system of signs. Studying semiotics can 
assist us to become more aware of reality as a construction and of the roles played by 
ourselves and others in constructing it. It can help us to realize that information or 
meaning is not 'contained' in the world or in books, computers or audio-visual media. 
(ibid.). 
 
Thwaites, et al., suggest that texts are not static. It is dynamic because it is 
influenced by the cultural beliefs changes. They define the word ‘change’ here as the 
enclosed relation to time. At the same time they depict the process and effects of 
representing time within texts as a narration. Therefore, any text that functions 
through the processes and effects of representing time in texts is defined as a 
narrative (Thwaites, et al., 1994: 111). However, though narrative represents time 
within a text, it cannot be categorized as genre. A narrative does not have 
specification to a certain type of text.  
Thwaites, et al., (1994) suggest that narrative does likely accentuate and 
complement other textual and semiotic features in three main ways. Firstly, it 
presents a time frame over which the signified connotations and myths will come to 
play. Narrative takes an event which specifically occurs within a sequence of time. A 
particular perspective I’ve already mentioned above will determine which signified 
connotations and myths will play on the time frame.  
Secondly, narrative “reinforces a network of social meaning by transforming 
events into actions performed by characters” (ibid.). A narrative always puts a 
package of socially constructed messages in the texts. To position the readers into the 
texts, narrative transforms events into actions performed by characters. The 
transformation of events to action by characters is absolutely following the 
conventional characterization. This characterization is used to show how particular 
perspective views specific events. To identify and analyze characters in a narrative, 
we’d better to employ the question of “what they do in the narrative” rather of “who 
are they” (Thwaites, et al., 1994: 125).  
Conventional characterization reproduces a stereotyping process in the 
society. A stereotype is defined by Thwaites as a mythical figure that represent 
specific attribute that social groups recognized this character as negative character 
(antagonist) or positive (protagonist).  
The last way is that narrative adds the enjoyment of a story. Narrative 
promotes the enjoyment of a story by positioning the readers into the characters 
performing events. The readers are invited to join the sequences of a story and are 
allowed to foresee what will happen. A motivation to follow the narrative is a kind of 
pleasure for readers. This is what a news story put into. The objectivity of news are 
rarely be found because most of media narrative sets stories into their texts.     
Through semiotics, the purposes of this research are able to be achieved. 
Semiotics helps this research reveal what is exactly said by the politics hegemon 
through the media narrative. By the study of sign processes, we are able to determine 
the codes played in the texts to create ‘reality’ for the society.   
 
  
E. HILLARY RODHAM CLINTON 
Hillary Diane Rodham Clinton or commonly called Hillary Clinton was the 
former First Lady of Arkansas and First Lady of the United States by her marriage 
with former Governor of Alaska and the President of United States, William J. “Bill” 
Clinton.  
She was long ago recognized as a politician before her candidacy in the 2008 
United States Presidential Election. She had been enrolled in politics world since she 
was a student in Yale University. After she graduated from Yale University, she 
began her potential career as a lawyer in a firm. She was even twice nominated as one 
of the hundred most influential lawyers during her career Rose Law Firm by the 
National Law Journal. As Bill Clinton’s political career was improving in Arkansas 
as the Governor, Hillary Clinton decided to be enrolled in political world to support 
her husband by committing to temporary absence from the Rose Law Firm. Bill 
Clinton’s campaign as a president candidate was the time when Hillary Clinton was 
recognized as one of the United States female politician. He existed beside her 
husband, Bill Clinton and spread the image of the unity of ‘Billary’, Bill and Hillary, 
which later would save Bill Clinton’s candidacy from his affair scandal and led him 
into the White House.  
As the First Lady, Hillary improved her political career and stood beside her 
husband to “indirectly” rule the country. She was the First Lady who passed the 
postgraduate study and positioned herself as the strongest First Lady in her political 
career during her husband presidency. Her extraordinary politics were somehow 
aiding Bill Clinton’s weakness.  
Blessed by enemies in congress……… Clinton still could not have survived without 
Hillary; with her great inner strength on public display, she led the country from denial 
through rage to grudging acceptance of her husband’s evasions and lies. If she could 
stand it and maintain her dignity, the American people decided, so could they. (Marton, 
2001: 344)  
In the end of Bill Clinton presidency, she committed herself to run for New 
York Open Seat Senate election 2000 in which she gained a winning in November 7, 
2000. She was the first woman senator in the United States (Marton, 2001: 308). She 
soon increased her political career into the United States Senate and run for the 
Senator for twice term until 2006 and, as she was predicted by critics for her 
candidacy in Presidential Election long time before, she announced her candidacy as 
2008 President Candidate.  
January 20, 2007 Hillary Diane Rodham Clinton as the female president 
candidate from the Democratic Party announced her candidacy. Her candidacy was 
considered as a big step for the milestone of American women movement. Although 
she was not the first woman who ran for a candidate of the United States presidential 
election, she became the first female president candidate who had a high probability 
chance to win the major party nomination.  
Hillary Clinton started her campaigns with a great applause from the society. 
She led the battle for DN in opinion polls for the election throughout the first half of 
2007. The polls showed that Senator Barrack Obama of Illinois and former and 
former Senator John Edwards of North Caroline are Clinton’s toughest competitors. 
Polling in the first six states holding Democratic primaries and caucuses, September 
2007, showed that Hillary Clinton was leading in all those states.  
Before the October Presidential Debates, Hillary Rodham Clinton swept the 
races on her sides. Her debate performances against Barrack Obama, John Edwards 
and other candidates in the end of October were pointed to be the reason of her 
decreasing polls by December 2007. In the first caucus held on 2008 in Iowa, Hillary 
Rodham Clinton only placed the third position after Barrack Obama and John 
Edwards but in the New Hampshire’s primary she surprisingly took back the 
winning. Her polls dropped compared to Obama’s instead of her winning in 
California, New York, New Jersey and Massachusetts’ Super Tuesday. Hillary 
Rodham Clinton experienced a large loss on next months. Until final primary, she 
had to give up her polls to Barrack Obama. Rather than being a quitter in the 
horserace, she decided to stand in the race. Though the facts showed she never got the 
chances to make her position up.   
She ended her presidential campaigns on June 7, 2008 with a speech 
supporting Barrack Obama to be the credential president candidates from Democrats. 
Her issues statements, unfortunately, could not gain voters more than she expected. 
She raised Health Care Plans as her ‘top number one’ issue. She ensured that all 
Americans experience qualified, affordable, and universal coverage of health care. 
She supported some Bush’s political administration on foreign affairs especially a 
vote for Iraq war resolution.  
She especially used her identity as a woman to gain women voters. She raised 
questions of gender disparity and promised to break it all by her presidency. Her 
campaigns candidacy obtained a lot judgments and criticisms. Her identity as a 
woman was absolutely exercised. Feminists believed that Hillary Rodham Clinton 
candidacy in 2008 Presidential Election was a momentous event for women to gain 
chances in political life.   
A Clinton race for the white house will set off conversations, within and across 
genders, classes, and races. Her running will prompt confrontations with the unfinished 
work of men and women moving to a twenty first century way of being together. It will 
stimulate conversations and arguments about who we are as women and men and how 
we view one another. (Mandel cited in UNDP, 2000) 
However, her loss in presidential campaigns as well as her candidacy drew 
people attentions. Her loss could be caused by her political image, her lack of 
strategy, or her issues, or even because she is a woman. Whatever the reason she lost 
of, her participation in presidential election gave homework for the gender study.     
 
 
 
 
 
 
 CHAPTER III 
ANALYSIS 
THE IMAGE OF HILLARY RODHAM CLINTON  
CONSTRUCTED AND NARRATED  
BY NEWSWEBSITES www.nytimes.com and www.washingtonpost.com   
 
 It has been acknowledged that the media and female president candidates in 
the United States are not living in harmony. Proven by past research, the media as the 
long hand of patriarchal system denigrates female president candidates in comparison 
to their male counterparts. Beasley (2005), in her book “First Ladies and the Press: 
the Unfinished Partnership of the Media Age”, generalizes the case faced by the First 
Ladies to many other women considered as powerful women. Beasley believes the 
media devaluation is caused by a media threatened by powerful women. She also 
quotes Edwan Schur’s opinion which suggests a condition of where men are being 
threatened by the femaleness. Consequently, if the femaleness itself possesses threats 
for men, men will keep it under control (Beasley, 2005). One way of men’s control is 
by labeling woman as deviant. Once a woman oversteps her boundaries in, she will 
be labeled as a deviant.    
Following Beasley’s argument that the media is threatened by powerful 
women, it is presumed that the Media’s devaluation toward female candidates is due 
to its motive to keep powerful women under control. Many researches carried out 
about the relation of female candidates in top political positions and media coverage 
suggest a gender bias. They believe the gender bias is shown implicitly and explicitly. 
It exists and influences the report of those female candidates.  
Almost all female candidate coverage are unequally narrated if they are 
compared to their male rivals. Their coverage on campaigns and political activities 
are less than those male candidates. Their narrations are mostly about gender 
stereotype and traditional roles of women. Female candidates are being discussed for 
their appearance and family life rather than their accomplishments on career. They 
are denigrated for their femininity and contrary they are not praised for their 
masculinity-likeness. Female candidates, however they are, are labeled as deviants in 
their narrations. In short, previous researches find that the gender bias on media 
disadvantages the political position of female candidates in the race.  
Will the same disparity pattern be applied to Hillary Rodham Clinton who 
lives in the different age and condition to previous female candidates? How does the 
media narrate and construct the image of Hillary Rodham Clinton as female president 
candidate? Next in the analysis, the case of Hillary Rodham Clinton will be 
examined. To obtain the same understanding, the analysis chapter is presented into 
two subchapters: (A) female and appearance, and (B) female and ability. 
 
 A. FEMALE AND APPEARANCE  
Women’s existence is always attributed to physical appearance. Women are 
expected to improve their appearance through cosmetics, hairstyle, dress and 
accessories because they will be valued only for their physical performance. It is 
more likely to hear beautiful, gorgeous, chic rather than determined, decisive or smart 
woman. This is how patriarchal stereotyping works. Thus, women are valued for the 
way they perform their fashion not for their competence. To see how media 
significantly change their narration to Hillary Rodham Clinton based on her status, 
narration of her Ladyship and her candidacy will be presented.  
 
1. Hillary Rodham Clinton’s Fashion Style 
Hillary Rodham Clinton appearance was initially being public consumption 
when she became the first Lady. Labeled by the First Ladyship, her fashion style and 
behavior were counted more than everything. In arguing society’s perception toward 
First Ladies, Marton (2001: 3) believes that the First Lady takes the responsibility 
only for fashioning her style, hairdos, White House decor, inaugural gowns and the 
guest lists. The role of the First Lady specifically attributes the woman with her 
domestic tasks.   
Similarly to Marton’s explanation, Hillary Rodham Clinton is narrated more 
in her fashion style and behavior rather than her achievement in her career. Below is a 
media narrative toward Hillary Clinton a day before Bill Clinton’s Inaugural 
Ceremony. To make a comparison, at the time Bill Clinton was largely narrated for 
his Inaugural Speech, his national plans, political issues for the country.  
She is neither dowdy nor clothes-crazy. Like thousands of successful working women, 
she wears tailored sportswear that sees her through eventful days. She keeps up with 
fashion without latching onto the extreme designs of fashion leaders. So she is not 
very likely to be seen in a Calvin Klein see-through georgette, but is highly likely to 
be seen in a Donna Karan long black skirt. (http://www.nytimes.com/1993/01/19/ 
news/middle-of-the-road-fashion-plates.html?pagewanted=1 retrieved  March 31, 
2010 at 7.58pm)  
  
This coverage narrates Hillary Rodham Clinton’s fashion style as “neither 
dowdy nor clothes-crazy”. “Dowdy” means plain, untidy and unfashionable. This 
word is usually attached to a woman who does not even care to herself and her 
hairdo. A dowdy is a term usually used to characterize a geek woman. A dowdy 
woman is regarded as unattractive and socially awkward. Whereas “clothes-crazy” is 
an adjective attributed to a woman who is overdoing her dressing. It sometimes 
illustrates a “bitchy” woman. A clothes-crazy woman knows only caring her makeup 
rather than keeping her brain up. Hillary Clinton is depicted as neither unfashionable 
nor overdoing her fashion style. She is illustrated as balance fashioned which 
expresses that she is a graceful woman. The image of a graceful woman in Patriarchal 
society is associated to a mother figure and a wife figure.  
She is then constructed as a “successful working woman”. A working woman 
is not categorized as feminine character. Moreover it is attached to “successful”. 
Schiro generalizes Hillary Rodham Clinton to “thousands successful working 
women” is not for no reason. In this article, her career is downplayed in order not to 
overshadow her husband’s achievements. Here, Schiro is saying that Hillary Rodham 
Clinton is just another working woman. The fact, Hillary Rodham Clinton at the time 
is not a general woman. Everybody has already known that she earns more money 
than her husband. Based on the theories explained in the previous chapter, a 
“successful working woman” will threat men’s position. Thus, because Hillary 
Clinton is the First Lady, media downplays her success in career by generalizing her 
to any working woman.  
Hillary Clinton’s daily fashion is presented as ‘fit’ fashion because she “wears 
tailored sportswear”. Sportswear is a type of dress that will not disturb the user. It is a 
type of casual wear. The writer respects to the way she dresses herself because she is 
a First Lady and a working woman who dresses as a graceful woman without being 
too masculine and rough. The writer chooses “keeps up with fashion” to categorize 
Hillary Clinton into women’s zone. Thus, she was acceptable though she wears 
sportwears because she “keeps up with fashion”.  
To make a contrast, Schiro puts the sentence “sportswear”, “keeps up with 
fashion”, and “without latching onto the extreme designs”. The three portrayals of 
Hillary Clinton show an aspect that Hillary Clinton is neither too masculine nor too 
feminine. Following a tradition, First Lady should be represented as a feminine 
woman. In this case, nobody could deny that Hillary Rodham Clinton’s fashion and 
also her life are in masculine space. To Hillary Clinton, the writer needs to smooth 
Hillary Clinton, to feminize her. Thus, three portrayal of Hillary Clinton place her in 
the neutral zone that irritates neither men nor women. She is able to choose what fits 
her best without being exaggerating her dressing. 
Hillary Clinton’s choices of sportswear and dress are pictured as “sees her 
through eventful days”. The sentence used depicts the readers that Hillary Clinton is 
smart in her fashion. She is represented as a wise woman who can balance her career 
and her traditional role. It implies that her career benefits her fashion style.  She is 
smart in choosing fashion. Even, her dresses understand her needs to be very active.  
“The fashion spotlight is of course on Mrs. Clinton”, as she entered the 
inaugural hall, she would be the First Lady of the United States. This means the 
fashion style of Hillary Rodham Clinton will be a public attention. One stereotype of 
First Ladyship is being emphasized by this sentence. This stereotype is to contrast the 
role of First Lady as a woman and Man in general. While her husband is spotlighted 
for his achievements of power, Hillary Rodham Clinton, as a First Lady, is inherently 
spotlighted for her fashion and appearance.  “Whether she likes the idea or not, 
Hillary Clinton is the country's latest fashion icon”. The writer suggests that Hillary 
Clinton might not be pleased by the ideas of being “fashion icon” because Hillary is 
pictured first as a “successful working woman” who is balance fashioned. Schiro 
believes that beyond Hillary’s decision the duty was ultimately gifted to her as the 
woman role model. This idea shut Hillary’s opinion up to accept or reject the duty. 
Schiro believes through this sentence that as she walks forward to bear First 
Ladyships, she has to remain silent, indecisive.   
Hillary Rodham Clinton obligation as the “country’s latest fashion icon and 
being spotlighted” on her style is a symbol deeply rooted in the society that the First 
Man should have a First Woman. How Patriarchal society describes a First Woman is 
absolutely different to the definition of First Man. Hillary Rodham Clinton as a First 
Woman should accessorize the position of her husband through her dress, her 
appearance and her behavior. A First Woman’s performance will shine her husband 
achievement. Furthermore, her warmness and femininity will polish and complete her 
husband’s power.  
                                           
Pic1. Fashion styles of Hillary Rodham Clinton during her First Ladyship. 
 
The pictures above might give a clear example of how Hillary Rodham 
Clinton dressed herself up when she was a First Lady. The gracefully hairstyle, silky 
and shinny gown chosen emphasize her womanly traits. In this era, Hillary Rodham 
Clinton was rarely performing her “great” achievements because this research 
suggests that by performing Hillary Clinton’s achievements will darken Bill Clinton 
power. Moreover, when the First Lady, Hillary Rodham Clinton, show her ambition 
and others unwomanly traits, she will blur the position of husband-wife and man-
woman.        
In contrast to Hillary Clinton’s narration when she was the First Lady, the 
media narrates her differently when she runs for presidential candidacy. This 
significance underlines the presumed gender disparity and a double standard 
undergone by a female president candidate.    
Several selected articles of Hillary Rodham Clinton fashion and performance 
are mounted up into a few of them. They significantly show the gap between her 
position as a First Lady and as a female president candidate. This gaps of narration 
between Hillary Rodham Clinton when she was the First Lady and when she was a 
female president candidate show how hegemony works in the media narrative.  
Almost all narration of Hillary’s fashion and appearance are negative. Some 
of them attacked Hillary’s haircut which is too short and out of date. The rest 
criticized her fashion style as too masculine. Regardless the tone of the narration, the 
media coverage on her fashion style is also considered as patriarchal works. It is the 
way patriarchy as the hegemon controls the ideality of women in the society.   
Among all of them, Givhan’s narration of Hillary’s cleavage was the most 
discussed narration at the time.  
There was cleavage on display Wednesday afternoon on C-SPAN2. It belonged to 
Sen. Hillary Clinton.  
She was talking on the Senate floor about the burdensome cost of higher education. 
She was wearing a rose-colored blazer over a black top. The neckline sat low on her 
chest and had a subtle V-shape. The cleavage registered after only a quick glance. 
No scrunch-faced scrutiny was necessary. There wasn't an unseemly amount of 
cleavage showing, but there it was. Undeniable.  
It was startling to see that small acknowledgment of sexuality and femininity peeking 
out of the conservative -- aesthetically speaking -- environment of Congress. After 
all, it wasn't until the early '90s that women were even allowed to wear pants on the 
Senate floor. It was even more surprising to note that it was coming from Clinton, 
someone who has been so publicly ambivalent about style, image and the burdens of 
both. (http://www.washingtonpost.com/wp-dyn/content/article/2007/07/19/AR20070 
71902668.html retrieved  March 31, 2010) 
Robin Givhan, a fashion writer in Washington Post, initiates many unworthy 
news about Hillary Rodham Clinton’s cleavage which is unintentionally shown 
during her speech on Wednesday. Her narration brings many critics in. In fact, it is 
only a fashion article but the massive reaction toward the narration shows how trivial 
thing can ruin or in reverse boost a candidate. Whenever, it is appropriately 
employed. 
She begins the story with a humiliating opening; “there was cleavage on 
display Wednesday afternoon on C-SPAN2. It belonged to Sen. Hillary Clinton”. 
Givhan’s dictions on “there was cleavage on display” are very sarcastic and 
offensive. The sentence implies the condition of which Hillary Rodham Clinton 
intentionally puts her cleavage on display. Although in the next narration Givhan 
explains further about this accidental moment, the power of her opening still engraves 
in readers’ mind.  
Her comment on this embarrassing accident is also exaggerating. “There 
wasn't an unseemly amount of cleavage showing, but there it was. Undeniable.” 
Through her sentence, “there wasn’t unseemly amount” she admits that the cleavage 
shown is not rough and too much. She says it is not breaking the politeness of 
dressing. However, she keeps on making contrast “but there it was” as if there is a 
regretful-unrelieved moment.  
“Undeniable” is used to emphasize her previous sentence. It means that this 
moment is not a forgiven moment to happen. And it was not comfortable especially 
for those who saw it. Givhan chooses this word to silent any excuses to the 
happenings. She tries to say that although it is an accident, it is still embarrassing and 
is unforgivable.  
                                                     
Pic.2 Hillary Rodham Clinton unitentionaly demonstrate her cleavage 
 
She adds, “It was startling to see that small acknowledgment of sexuality 
and femininity peeking out of the conservative --aesthetically speaking -- 
environment of Congress.” Throughout the presence of women fashion style in the 
United States, blouses, shirts or the like with low necklines are not surprising. Hence, 
it is common to see women intentionally exposing their cleavage. Moreover, they put 
their necklines lower than what Hillary Rodham Clinton unintentionally showed. 
Givhan puts the word “startling” to emphasize the shocking effect Hillary made for 
the readers by accidentally showing it.   
It is interesting to find Givhan’s accentuation on “that small 
acknowledgment of sexuality and femininity”. This part does strike Hillary’s identity 
as a gendered individual. Givhan implies an argument that visibly Hillary Clinton 
does not represent her identity as a woman. What readers have in mind is that 
Hillary’s identity is wrapped by non-sexuality and other than femininity. In fact, what 
Givhan means with “sexuality” and “femininity” is inherently united into women 
body. Thus, without acknowledgment people should have already known the 
“sexuality” and “femininity” existing on women body.  
Her words on “conservative –aesthetically speaking – environment 
Congress” is metaphorically emphasizing that Hillary Rodham Clinton is in a 
conservative environment which is attributed as men’s environment. Interpretatively 
speaking, this environment requires no un-conservative actions and traditions. It 
implies those un-conservative actions as feminine characters. Thus, she has to cover 
her sexuality and femininity through conservative way: pantsuit and unfashionable 
style.  
“Peek” means “a quick or secret look at something” (Encarta dictionary, 
2009). This word is largely used to express a quick looking to something considered 
as sins and secret. Here, it is used to evoke readers’ sense of embarrassment to see 
something inappropriate, something taboo. Givhan suggests that Hillary Clinton’s 
shown cleavage is regarded as a sin, a secret people should not know. Whereas, 
Givhan and also the readers aware, that is an accident.   
                                          
Pic.3 Givhan tries to make a comparison between Hillary as the First Lady and as the 
female candidate 
 
Givhan makes a comparison of Hillary Rodham Clinton as the First Lady 
and as the female candidate. Givhan takes the First Lady’s picture to underline the 
differences coming up during her candidacy. Hillary’s graceful and full-covered long 
dress is Givhan’s measurement to count how far Hillary Rodham Clinton changes her 
fashion style. Givhan’s choice on placing two pictures of Hillary Rodham Clinton is 
controlled by patriarchal system as the hegemon.  
She writes that throughout her First Ladyship, Hillary Clinton performs 
herself with feminine and stately dressing but never with sexiness. “It was even more 
surprising to note that it was coming from Clinton, someone who has been so 
publicly ambivalent about style, image and the burdens of both.”. Givhan, again, puts 
the words “even more surprising” to emphasize that this scene is an unbelievable 
moment, something that will not occur to a female politician or female candidate. At 
last, she constructs clearly Hillary Clinton’s image as a woman who is unstable about 
style and image, and the burdens she should bear because of style and image.  
In the next paragraph, Givhan specifies her attack to Hillary Rodham 
Clinton by making another comparison. She compares the similar Hillary’s cleavage 
happening to Jacqui Smith, the new British home secretary. In her narration, Givhans 
writes that Jacqui Smith’s shown cleavage is more “full-fledged come-on”. For 
Givhan, the difference is in the purpose. Since Smith’s cleavage is “forthrightly” 
shown, it is considered as “all part of a bold, confident style package”. While Hillary 
Rodham Clinton who unintentionally shows her cleavage is regarded as a 
“provocation” and a “disturbance” for the viewers.  
It is interesting to see how Givhan narrates Hillary Rodham Clinton’s 
mishap as an unforgivable moment whilst on the same time praises Jacqui Smith’s 
cleavage shown as a package of style. In her narration, Givhan also constructs Hillary 
Rodham Clinton’s fashion style in the negative tonal qualities such as a provocative 
and noncommittal woman.  
Another narration of Hillary Rodham Clinton fashion style is a short review 
to February 18th issue of U.S Weekly. It is entitled, Hillary Clinton as the Fashion 
Police: My Polka-dot Dress should be Arrested. (http://www.nytimes.com/2008/ 
02/11/business/media/11min.html retrieved  December 02, 2009 at 7.25 am).  
The title obviously evokes readers’ humorous sense. The title is created to 
mock Hillary Clinton’s fashion captures.  
Though Aspan explains that the review is based on Hillary’s approval, it is 
still considered as a mockery for her. For the reviewer, Hillary Clinton’s dressing is 
not forgiven. She is narrated as a Police fashion that admits she herself should be 
arrested because of the ugly fashion. It is an ironic and also humorous way to say that 
as a public figure, Hillary Clinton mistakenly chooses the wrong dressing for herself. 
It says that Hillary Clinton will not be wise choose her fashion style, that she cannot 
take what it fits herself best. What she has done is that she chose what it is best to be 
mocked.  
                 
      Pic.4 Hillary’s fashion is pictured as a mockery for herself 
 In the review, Aspan mentions how this mockery is used as the way Hillary 
Rodham Clinton performs her “warm and funny” side. It is the way Hillary Rodham 
Clinton shows that she is not “too robotic”, “too unemotional” and “too power-
hungry”. Though the review is a way to reconstruct Hillary’s good image, its 
impression will be engraved in readers’ mind that Hillary Rodham Clinton is an 
unfashionable politician. The last but not least, the review implies that for a female 
president candidate nothing would be too trivial to be discussed. It is even the un-
related topic that is the fashion.   
Through the analysis of Hillary Rodham Clinton’s visual imagery on both 
narrations, the image of Hillary Rodham Clinton is revealed. The negative attitude 
toward Hillary Rodham Clinton can be clearly seen through the narrations. Hillary 
Rodham Clinton is pictured in both narrations as a woman who is disorder, 
provocative and badly-behaved.  
Contextually, a woman is not allowed to have two different and opposite 
gender characters. A woman is not permitted to have both feminine and masculine 
characters. Once she is labeled as a robotic politician, she will spontaneously be 
attached to the masculine traits and asexual stereotypes.    
Almost similar to the previous findings, the narration of politician caricatures 
also builds a gap between Hillary Clinton’s negative image and Barack Obama’s 
positive image. Pictures and review below describe much about how both candidates 
are caricatured.   
2. Hillary Rodham Clinton’s Natural Appearance 
 Previous research has proved that women are portrayed most on their physical 
appearance. The previous section has explained in detail how Hillary Rodham 
Clinton is depicted through the dress she wears on and the fashion style she puts on 
her body. In fact, the coverage of Hillary Rodham Clinton’s physical appearance does 
not stop on this limit. The Media also makes a shot on her natural appearance which 
is inherently given to her beyond her willing, for example the way she laughs, the 
shape of her eyes, and her mouth.   
Clearly, the portrayals of her natural appearance do not have any correlations 
to her political actions and her experiences in the politics. Yet, these portrayals do 
give a big impact in constructing Hillary Clinton’s negative image.  
 In the article of “Drawing the Candidates” by Steven Heller (2008), several 
candidates’ characteristics are caricatured in pictures by chosen caricaturists. 
Although most caricatures’ purpose is to ridicule the candidates’ properties and 
characters, a sexism and stereotyped caricature of Hillary Rodham Clinton can be 
found. The significant imbalance caricature and narration is clearly implied in this 
article.   
                             
Pic.5 & pic.6 March 17, 2008, Drawing the Candidates, By Barry Blitt 
 
If you get the shape of Senator Clinton’s hair right, you’re halfway to capturing 
her. In most of the photos of her — and I rely almost exclusively on photos as 
reference — she’s looking dour and controlled. But every so often you catch her 
smiling and animated, her eyes are popping out like a cartoon character, and her 
mouth is doing all kinds of unexpected, funny things. She looks fun! And drawing 
her that way sort of makes a statement about her more typical, calculated public 
persona. (http://campaignstops.blogs.nytimes.com/2008/03/17/drawing-the-
candidates/ retrieved  March 31, 2010 at 05.06 pm).  
 
 Firstly, the writer’s reason to put both pictures can be taken as the narration’s 
attitude toward both candidates. Hillary Rodham Clinton’s caricature emphasizes on 
her ‘boyish’ hairstyle, raising eye brow, widely open eyes and the fractured shape of 
teeth. In combination, Hillary Rodham Clinton’s caricature captures her too much 
liveliness and sarcastic face. 
 Blitt’s observation in some photos portrays Hillary Rodham Clinton as a 
“dour and controlled” woman. She is labeled as a dour, sour and controlled woman 
because some pictures of her unluckily created poses that are not considered as warm 
and friendly. Further, Blitt suggests that if the readers take a look carefully and catch 
of Hillary Clinton’s smiles and some unexpected facial expressions, the readers will 
some funny facts about her.  
 As it has been captured by the caricature, Blitt again stresses on Hillary 
Rodham Clinton’s eyes. He states that Hillary Clinton eyes are “popping out like a 
cartoon character”. Hillary Clinton’s eyes are in fact not “popping out”, this diction is 
used in a cartoon to express a ghost, an evil or antagonist character. Blitt implies in 
his description that Hillary Rodham Clinton’s eyes are terrifying. He wants to say that 
through her eyes, Hillary Rodham Clinton tries to intimidate and terrify others.  
Further, Blitt portrays Hillary Rodham Clinton’s mouth as “her mouth is 
doing all kinds of unexpected, funny things”. This review is clearly very subjective 
and based on one-sided perspective. What Blitt means with “all kinds of unexpected, 
funny things” are probably Hillary Clinton’s habit to move her mouth while she is 
speaking. For Blitt, this combination of “popping eyes” and “funny mouth” is trying 
to say that though Hillary Rodham Clinton creates an intimidation effort for the 
readers, the men society receive it as funny thing. “She looks fun!”  
“And drawing her that way sort of makes a statement about her more typical, 
calculated public persona”. It is unfair for a candidate to be visualized only from her 
eyes and mouth which are actually inherently given to her. Nobody wants to be 
calculated his achievements and personality through the shape of his eyes or mouth. 
This sort of statement is very disadvantaging Hillary’s candidacy because at the same 
time the article gives Barack Obama different treatment.  
On the other hand, Barack Obama is being shot in his close-up and full body. 
The two caricatures of Barack Obama are put in a picture. This way, the review tries 
to focus wholly Barack Obama. The first picture implies that Barack Obama has a 
dignified face. His thick eye brow and deep feature of eyes create his authority figure. 
His pointing hand is another way to say that he is captured while he is delivering a 
speech. The pointing hand also implies that he is a decisive person and a leader who 
is accustomed to direct his people.  
The second picture is the image of Barack Obama’s back. It is also captured 
while Barack Obama is doing his speech. His gentle gesture, in the article, does not 
bother Heller’s sight about Barack Obama’s authority figure. This even stresses his 
charming trait. In this explanation, Blitt says that Barack Obama is “a unique political 
figure…. His body language is relaxed, and you want to capture that because it’s not 
the norm in this average field of politicians”. It is very different compared to Hillary 
Rodham Clinton’s caricature and review. Barack Obama’s abnormality in body 
language is even considered as an individual identity. It emphasizes that Barack 
Obama is a decisive public persona. He is a careful candidate who knows that every 
decision needs deeper thought and not in a rush.  
 Besides Robin Givhan’s “cleavage” coverage, Patrick Healy’s portrayal 
toward Hillary Rodham Clinton’s laughter is another hit during the campaign. 
Healy’s statement about Hillary Clinton’s laughter draws many criticisms. Again, it 
has no relation with Hillary Clinton’s competence in political world but it gives a big 
impact in her campaign.  
 In his article, “The Clinton Conundrum: What’s Behind the Laughs?” Healy 
(2007) makes a review of Hillary Clinton’s laughing during the interview in a 
television station. Patrick Healy clearly writes, 
                                                            
Pic.8 Hillary Clinton Cackle 
Stepping offstage, she took questions from reporters, and found herself being grilled 
about whether she was moderating her own pro-choice position. And suddenly it 
happened: Mrs. Clinton let loose a hearty belly laugh that lasted a few seconds. 
Reporters glanced at one another as if they had missed the joke. 
But nothing particularly funny had occurred; it was, instead, a deployment of the 
Clinton Cackle. 
At that moment, the laugh seemed like the equivalent of an eye-roll — she felt she 
was being nitpicked, so she shamed her inquisitors by chuckling at them (or their 
queries). But friends of hers told a different story: She has this fantastic sense of 
humor, you see, but it’s too sarcastic to share with the general public because not 
everyone likes sarcasm. (Mrs. Clinton, for example, sometimes likes to tweak people 
for missing an obvious point by saying to them, “Hello?” 
(http://www.nytimes.com/2007/09/30/us/politics/30clinton.html retrieved  March 31, 
2010 at 07.27 pm).  
 The use of “conundrum” and “what’s behind the laughs” in his title is chosen 
purposively to evoke readers’ humorous sense. The title implicitly questions readers 
the possibility of magic trick behind Hillary Rodham Clinton’s laughter. It speculates 
Hillary Rodham Clinton’s motive behind her laughing way. It implicitly warns the 
readers about Hillary Rodham Clinton’s conundrum which is wrapped and has not 
been revealed.  
 In the body of the text, Healy reviews the moment Hillary Rodham Clinton 
laughs as “and suddenly it happened: Mrs. Clinton let loose a hearty belly laugh that 
lasted a few seconds”. Healy chooses “suddenly it happened” to show the readers that 
something surprising comes without anyone’s awareness. He takes these words to 
figure out the shocking moment that only lasts “a few seconds”.   
 Healy uses “let loose a hearty belly laugh” to say that the “hearty belly laugh” 
is deeply hidden in Hillary Rodham Clinton’s profile. He says let loose as if it is a 
wild moment escaping from its manner. The words “let loose” symbolize a violation 
of people’s manner. It says that a woman should have smooth and mannered laughs.  
 That the laughs “lasted a few seconds” only emphasize that the way she 
laughs is something silly. The only silly person will show this laughs to others. 
Moreover, Healy writes the situation around them. He depicts the gesture of the 
reporters to create the humorous atmosphere. 
 Healy’s “hearty belly laugh” will not impress the readers. It evokes reader’s 
perception that Hillary Rodham Clinton is a childish who behaves impolitely to laugh 
badly in front of public. Healy’s portrayal of the ideal female politician doesn’t 
include “a hearty belly laugh”.   
 Her laughter is then nicknamed into “the cackle”. Literary, the cackle means a 
harshly and shrilly laugh. But, the closest meaning to this term is the cackle as hens’ 
squawk. Hillary Rodham Clinton here is symbolized through a squawking hen. A hen 
is nothing in political arena. Since her speech is only cackle and squawk, she cannot 
be counted as an ideal female contender. The symbolization of hen is, in a large 
extent, denigrating Hillary Clinton’s identity as a woman.  
 In cultural context, Hillary cackle’s portrayal shows Hillary Clinton’s 
impoliteness to laugh badly in front of public. It also implies that Hillary Rodham 
Clinton’s laugh makes her excluded from the ideal female politician. It also suggests 
Hillary’s wild-unmannered behavior to do such a laugh. This text narrates a main 
topic that is not included into the political actions. Thus, it should not be counted 
more than a gossip. Yet, the fact, Healy exaggerates her laughs into something 
necessary to be discussed.  
 Hillary Clinton’s eyes, shape of mouth, teeth and the way she laughs cannot 
explain her competence in political world. As an American saying states “never judge 
a book by its cover”, but it seems to be that Hillary Clinton’s competence and ability 
in political world depend much on how her physical appearance is valued by the 
society.  
3. Hillary Rodham Clinton as Sexual Object  
 Women’s body in the media is the patriarchal exploration in defining 
women’s role in the society. A woman is regarded as the ideal woman when she has 
the ideal body. This measurement of ideality is absolutely based on men’s perspective 
and based on Illegard (2004), is based on men’s gaze satisfaction.  
A good woman is being objectified on her body figure whilst on the same 
time a bad woman is also objectified on the exaggeration of sexual body part 
function. To be called a good woman, someone must have good looking appearance, 
domestic and centered in home. Thus, how is about Hillary Rodham Clinton who is 
not considered as domestic and centered in political stage?   
Following Barker’s theory, a woman not fitting the criteria of a good woman 
will be signed as deviant woman. She will be demonized in many ways to be 
ridiculed as the bitch, the witch or the devil. The media also manipulates her body 
portrayal so that it looks like she is lack of sexual appeal. In contrast, the media also 
exaggerates her sexual body part function.  
  These following findings show how Hillary Rodham Clinton is being 
objectified as the sexual object.  
                                 
Pic.9 & pic.10 Steven Heller, Drawing the Candidate 2008 
 
 Pictures above are taken also from the same source to the previous caricature. 
Even if the pictures are not named, people will readily recognize that the one with big 
buttock is Hillary Rodham Clinton. Next to her picture, calmly and cool Barack 
Obama will be exactly guessed. The narration and the pictures demonstrate a pattern. 
It is nearly about the angle media takes. Hillary’s image is caricatured through her 
back; emphasizes only her sexuality, her buttock. Hillary Clinton’s activity in 
caricatures is barely captured. If they do, they will focus only on trivial things that 
represent the mockery of her femininity and sexuality.  
 Women’s buttock is considered as part of sexual appeal. Here, the caricature 
tries to exaggerate Hillary Rodham Clinton’s buttock. The caricaturist takes Hillary’s 
buttock as the point of view. It implies that her exaggerated buttock is misused that is 
to attract men for bad purpose.   
 The angle of this caricature does mean devaluation toward Hillary Clinton. A 
caricature always emphasizes or exaggerates some parts of body which can be easily 
recognized as the individual. Hillary Clinton’s image is being exaggerated in her 
buttock. It implies that Hillary Rodham Clinton means nothing except of her buttock. 
In combination with her tiny-but-long neck and chicken’s feathers-like, her image 
from the back is similar to an ostrich. The imagination of ostrich is of course leads 
the readers to think about a fowl which is fast in running and is very aggressive. And, 
no one wants to get closer.  
 This angle also leads the readers to think of her shake buttock. The woman 
way, based on media portrayal, to seduce men to follow what she wants. It also says 
that Hillary Clinton’s competence is only to seduce and to manipulate people.   
 Many independent websites manipulate the image of Hillary Rodham 
Clinton’s sexual properties such us this website,   
                              
Pic.11 & pic.12 The comparison between Hillary Rodham Clinton and Barack Obama 
sexuality’s exposed in other media text 
 
The pictures compared above, is the example of media imbalance treatment 
toward Hillary Rodham Clinton’s sexuality and Barack Obama’s sexuality. Hillary 
Clinton’s picture obviously overwhelms her part of feminine body – the breasts – into 
flirtatious and sensuous object whereas Barack Obama’s picture remains his natural 
shape. He is very macho with his muscular shape. Ironically, if Hillary Clinton is 
pictured for her sexual properties she will be assigned as having bad motive: to 
seduce and to manipulate. In contrast, Barack Obama’s sexual properties are 
considered as natural. Those pictures are taken from other media texts 
(roguejew.wordpress.com and politicalhumor.about.com) to support the comparison 
of the Hillary Rodham Clinton’s sexuality exploitation and the media setting of 
naturalness for Barack Obama’s sexuality.    
 A generalization taken from the three comparisons is that every caricaturist 
sets the angle based on gender stereotypes in the society. All the pictures of Hillary 
Clinton portray her as an object in the picture. The first picture is Hillary Clinton’s 
cackle with some exaggerations to her teeth and eyes. The next picture is Hillary from 
the back which emphasizes on her big buttock. The third caricature is Hillary’s 
exposed breast. The pictures set Hillary Clinton as the passive object which needs 
analyzing. On the other hand, all Barack Obama’s pictures show his activity on 
something such as speech and walk. Even in the caricatures, men are set to be the 
player of every game.  
  Through the analysis of images and articles above, the attitudes of the writers 
or the caricaturists can be found. To publish such pictures containing mockery toward 
Hillary Rodham Clinton’s sexual body parts is to show the negative attitude held by 
the writers.   
 
B. FEMALE AND ABILITY  
 Media narrative toward Hillary Rodham Clinton’s competence is another 
aspect that is analyzed in this research. To be objective, all candidates, regardless 
their gender, are being focused their competence and ability in politics. Reportation 
about competence is an ultimate point for their candidacy. Thus, media narrative 
toward their competence is matter a lot. Not for a big surprise, media constructs 
Hillary Clinton’s image of competence negatively.  
Many findings in the analysis will be based and contrasted on Puritanism. 
Puritanism adheres to the Bible as its ultimate law. One statement found in bible 
states that women are not allowed to speak up their opinion, as follow:   
Let the women learn in silence, with all subjection. But I suffer not a woman to 
teach, nor to usurp authority over the man, but to be in silence. For Adam was first 
formed, than Eve. And Adam was not deceived, but the women being deceived was 
in transgression. (St. Paul in I Timothy 2: 11-14, quoted in 
http://www.thewordsofeternallife.com/women_teachers.html).  
  
 This statement is what American people believe a woman should be. Thus, it 
becomes a single point in making any image contrasts. It is used as the basic to 
contrast Hillary Rodham Clinton’s image construction and woman image 
construction.    
The research finds several results in analyzing the way media narrate and 
construct Hillary Rodham Clinton femaleness and ability. The analysis reveals (1) 
Iron Lady, (2) Robotic Lady, (3) Ambitious Woman, (4) Hawkish Politician, (5) 
Dependent Woman Creating the Dynasty, and the last (6) She Is Not Good Enough 
Contender.  
1.  The Iron Lady   
American people have already known and accepted that Hillary Rodham 
Clinton has toughness and hardness image. From the first time she was honored to 
give speech in her graduation ceremonial in College, she had shown the society her 
real characteristics. It was also her toughness in her career which made Hillary 
Rodham Clinton nominated as one of a hundred the most influential lawyers by the 
National Law Journals in the United States. She was loved-hated for her durability in 
achieving Health Care and Children Education while she was becoming the First 
Lady of the United States. She was once admired for her steadiness on saving her 
marriage with Bill Clinton after he had been broken by sexual scandals.  
Metal characters are necessarily possessed by every president candidate for he 
or she will face many problems and troubles of their nations. Without metal 
characters such as toughness, hardness and steadiness, a candidate will not resist to 
any stresses carried by national problems. However, these metal characteristics are 
not expected to be owned by female president candidate, in this case Hillary Rodham 
Clinton. How could this happen? 
For most American people who are ‘descendants’ of Puritans, being metal 
personated people is what society expects them to be. Puritanism, the strongest 
philosophical idea in American society, is still deeply engraved in People’s life. The 
Puritan Ethics categorize society as the God chosen people and the un-chosen. The 
categorization is based on the earthly success experienced by the people. It is not 
surprising that Puritan ethics teach its people to be tough to face the hardest life and 
the life’s burdens. Those who want to be success must have metal desire and 
characteristic. It is the ability to stand to pursue the goal of their life. Normally, 
people are respected for their hardness in facing many problems.  
Puritan does not mean ‘people’ as any human living around. It addresses 
specifically to men, not for women. Puritanism is believed as a Patriarchal spreading 
tools in American society. Puritan’s preaches and sermons set its people to accept that 
man is the ultimate creature in the universe. A colonial Puritan, Joseph Bacon, 
believes that “the greatest nuisance in nature is an immodest impudent woman”. He 
creates the image of woman as a destroyer when she passes the borders, when she 
behaves un-femininely.  
Clearly, Bacon says that a woman is not expected to show lack of respect and 
excessive boldness. To be an independent and tough woman is not expected.  Woman 
is only needed to be passive and submissive. In other words, American society within 
its Puritan ethics does not expect any women to be God’s chosen people. Women are 
not expected to be success in their life.  
This way of thinking does still give influences to people and society in 
interpreting something. In this research, the media re-interprets Hillary Rodham 
Clinton’s toughness and hardness image as the Iron Lady. The Iron Lady is the term 
that does not fit well in any women’s image.   
The term Iron Lady or America’s Iron Lady is attached so often to Hillary 
Rodham Clinton hardness and toughness in her competence. In some articles, she is 
identified as another Margaret Thatcher, female English Prime Minister who is given 
the nickname of Iron Lady. Here, the research does not analyze only to the term but 
also the way media characterize Hillary Rodham Clinton as the Iron Lady.  
 Julia Baird (2008) tries to find the similarity of Hillary Rodham Clinton and 
Margaret Thatcher and why they are named as the Iron Lady. She mentions that both 
of them have the same negative characteristics such as (1) “a kind of woman who 
made men’s toes curl”, (2) a terrifying woman, (3) a tyrant and (4) a stereotype 
manipulator to achieve her goal. Yet, several other female politicians are named 
similarly such as iron maidens, iron butterflies, even steel magnolias. They are 
represented as the combination of flesh and steel. 
 Basically, the word iron is usually attached to the word man that means “a 
strong man of exceptional physical endurance” (http://www.thefreedictionary.com). 
(http://www.newsweek.com/id/120065). 
Iron Lady is a nickname that has frequently been used to describe female heads of 
government around the world. The term describes a "strong willed" woman. This iron 
metaphor was most famously applied to Margaret Thatcher, nicknamed so in 1976 by 
the Soviet media for her staunch opposition to communism. 
(http://www.answers.com/topic/iron-lady-2 retrieved  March 31, 2010 at 8.03 pm) 
 
The Iron characteristic of hardness is found in Patrick Healy’s (2007) article 
“Clinton’s Success In Presidential Race Is No Sure Thing”. It reviews the 
announcement of Hillary’s candidacy. Healy also makes a review of Hillary Rodham 
Clinton’s political life. Healy writes that Hillary’s political record is not convincing 
enough for people. In the review, Healy tries to rise up several bad images Hillary 
Clinton has already born. 
There, he quotes Ruth Sherman’s statement, a political communications 
specialist. “People consider her to be capable and smart, even those who hate her, but 
have taken issue over the years with her hardness and lack of warmth.” 
(http://www.nytimes.com/2007/01/21/us/politics/21dems.html retrieved  January 29, 
2010 at 5.49am). The part of “people consider her,...and have taken the issue” implies 
that American people have already set Hillary Rodham Clinton image as a hard 
woman. Healy consideration on putting Sherman’s statement is to show people that 
Hillary Rodham Clinton cannot change. Her political experiences in Iraq war and 
Health Insurance are swords that are used by Healy to attack her paths. Healy tries to 
underline his motive through the sentence “people consider her and have taken the 
issue”. Healy implicitly says that Hillary Rodham Clinton is still someone who failed 
in the past. Whatever she does in her campaign, she has to fight to convince people 
that she has already changed and improved. In the article, Healy reviews over that 
Hillary Rodham Clinton shall smooth her characteristics because he believes people 
have already taken her as hardness. And none others.  
The word “hardness and lack of warmth” is, absolutely, merely Sherman’s 
impression toward Hillary Rodham Clinton’s tough policy and her stout standing 
around men’s attack. The “hardness” by Healy is not merely a word to express 
Hillary Clinton’s stability and toughness. This “hardness” in this context refers to 
Hillary Rodham Clinton’s stubbornness and inflexibility in her political actions and 
career. Healy leads the readers to think that Hillary Rodham Clinton will be an 
inflexible leader. Hillary Clinton will be a leader who does not hear the people – 
democracy – to pave the future of the nation.  
He adds “lack of warmth” to conclude Hillary Clinton as a female politician 
who has hardness and – consequently – “lack of warmth”. Sherman shows the 
packaging of powerful woman. Having a hard and tough woman, you have to accept 
the consequences: she is lack of warmth too. This is a metal characteristic. As an 
Iron, Hillary Rodham Clinton is represented for having no gentle sides because she is 
a metal. It is barely accepted to have a woman who has both characteristics hard and 
gentle. For a Hillary Rodham Clinton, to choose an image of hardness, she is 
automatically narrated for not having any gentle sides.  
In the same article, Healy figures Hillary Rodham Clinton as “too cautious” 
because she always “thinks big”. He believes that Hillary Rodham Clinton spends too 
much thinking to decide something important and critical. Objectively, a reckless 
politician will not be counted in deciding policies. In politics, men are required to be 
cautious too. Otherwise, they will be pointed as indecisive. Yet, in Hillary Rodham 
Clinton’s case, she is pictured as “too cautious, hesitant and calculating”.  
Yet Mrs. Clinton also portrayed herself as something of a bare-knuckled fighter on 
her inaugural trip as a candidate to Iowa, the first of the first-in-the-nation 
nominating caucuses. (http://www.nytimes.com/2007/01/28/us/politics 
/28clinton.html retrieved  March 31, 2010 at 8.14pm) 
 
In other articles, Healy reviews Hillary Rodham Clinton’s campaign in Iowa. 
In his narration, Healy shows the reader his impression toward Hillary Rodham 
Clinton image as “something of a bare-knuckled fighter”. “Bareknuckle” is a word 
depicting an aggressive action. It refers to unarmed action, a fighting without arm, or 
directly fighting. Here, Hillary Rodham Clinton is narrated as an aggressive fighter in 
her campaign. Even she is unarmed. This image representation may lead to an 
assumption that Hillary Rodham Clinton is a careless presidential candidate. Because 
of her aggressiveness, she fights carelessly without preparing good strategies and 
arms.  
Healy believes this is the image Hillary Clinton tries to create. Again, for 
ordinary men, to be a fighter is a must. However, Hillary Rodham Clinton is depicted 
as a very aggressive president candidate who steamrolls every path without good 
ammunitions. Hillary Clinton’s image contrasts to the Puritan’s woman ideal: to be 
passive and submissive. This image is not accepted by male society.  
For several times, Healy pictures Hillary Rodham Clinton as a stubborn 
politician in his article which reports Hillary Clinton’s hesitant to apologize her vote 
on sending more troops to Iraq. The media, at the moment the case raises, focuses to 
criticize the reason Hillary Rodham Clinton refuses to make an apology. Healy 
reviews this case in many articles. One of them is as follow,  
Mrs. Clinton’s image as a strong leader, in turn, is critical to her hopes of becoming 
the nation’s first female president. According to one adviser, her internal polling 
indicates that a high proportion of Democrats see her as strong and tough, both 
assets particularly valuable to a female candidate who is seeking to become 
commander in chief. Apologizing might hurt that image, this adviser said. 
(http://www.nytimes.com/2007/02/18/us/politics/18clinton.html retrieved  March 31, 
2010 at 8.16 pm)  
 
He states that Hillary Rodham Clinton’s image as “a strong leader” may 
become a counter attack for her chance in the race. Healy does refer to the Hillary 
Clinton’s support to Bush’s Iraq policy. The paragraph implies that actually strength 
and toughness are necessarily in presidential candidacy because every president has 
to face hard problems. However, Healy underlines that these strength and toughness 
of Hillary Rodham Clinton is too much. Healy believes that her toughness and 
strength in presidential candidacy even destructs her own position in candidacy.  
Healy makes a bold line to Hillary Rodham Clinton’s adviser saying, 
“apologizing might hurt that image”. This sentence is employed to make a cynical 
mockery to Hillary Rodham Clinton’s strong and tough image. Healy speculates 
Hillary Clinton’s refusal to apologize as the way she keeps her image as strong and 
tough. Healy writes that Hillary Clinton’s tough and strong image can be valuable for 
some democrats at the moment. Further, he suggests that Hillary Clinton’s 
stubbornness in maintaining her strength and toughness can ruin her chances.  
In response to her iron, hardness, and aggressive characteristics, media society 
tries to ridicule her down by some labeling toward her. One of the mockeries is 
media’s nickname Hillary Clinton as “nutcracker”. Roughly, mass media produce 
Hillary doll as can opener. This tool insults about the shape of her ankles and her 
hardness. The name of “nutcracker” is also a symbol of her hardness, her seriousness 
that will crack any ‘nuts’ or metaphorically any men stopping her way.  
Observing the narrative media in reporting Hillary Rodham Clinton’s 
toughness and hardness image, several findings come up. Firstly, that almost all texts 
above are cynically praising Hillary Rodham Clinton’s toughness and hardness 
image. It means that most of the texts are using neutral tone in reporting Hillary 
Rodham Clinton’s toughness and hardness image but the media attitude toward her is 
negative. Hillary Rodham Clinton is seen as a candidate who is exaggerating in her 
toughness and hardness so that it creates her image as the Iron Lady.  
The image of Iron Lady which is mounted up from several images: hardness, 
lack of warmth, too cautious, strong, nutcracker, bareknuckle fighter, calculating; is 
somehow terrifying the audiences. Bird (2008) has already mentioned that this Iron 
Lady image leads the society to think image Hillary Rodham Clinton as terrifying for 
men “a kind of woman who made men’s toes curl”, a tyrant and a manipulator.   
Rereading the Puritan ethics, to be an Iron man is an important thing however 
it is not the same case for a woman. To be an Iron lady and having metal 
characteristics, Hillary Rodham Clinton is considered as a destroyer of human being, 
moreover of men. Through this image she is speculated for having a tyrant and 
domination leadership if she could be the president of the United States. Thus, this is 
the way the hegemony in the media works. When Hillary Rodham Clinton is able to  
fulfill any male characteristics, her image is driven to a terrifying and destroying 
female leader.   
 2. Robotic and Inhuman  
In recent decades, robot becomes American daily consumptions. This 
machinery product, as the product of high-technology, is largely used for many 
things. Basically, it is created to help human to ease their activities burden and to 
make it simpler. Although American society appreciates robot as the product of high 
technology, they cannot accept the robotic system is applied to human characters.   
The word ‘robot’ is usually attributed to individual who has robotic 
characteristics. Since robot is inhuman, it works only by human’s order or command. 
It does not have any feelings because it is motored by programs. Robot man usually 
refers to a person who does everything perfectly without any flaws. Usually he is 
portrayed for not having any emotional expression or sometimes is being called as a 
martyr. A webdictionary defines the use ‘robot’ which is attached to a person who 
“works mechanically without original thought, especially one who responds 
automatically to the commands of others” (http://www.thefreedictionary.com/robot 
retrieved on April 13, 2010 at 12.36 pm). From the same source, ‘robot’ is defined as 
“a person who works or behaves like a machine; automaton” 
(http://www.thefreedictionary.com/robot retrieved on April 13, 2010 at 12.44 pm).  
In some of Hillary Rodham Clinton’s coverage, her image is constructed as 
a robotic lady. One of the articles by Dowd reviews her campaign in a Portsmouth 
café on Monday January 7 2008 Hillary Rodham Clinton holds a meeting with her 
voters. At the time, she is sobbing because of her rival’s “false hope” may lead the 
country to the failure. In fact, to show an emotional sense is a normal thing for a 
woman even for a man. However, since this is the first time Hillary Clinton expresses 
her deep feeling, media celebrates it as a big prey.    
From the title Dowd (2008) puts on the article, “Can Hillary Cry Her Way 
Back to the White House?” she shows the article’s attitude toward Hillary Rodham 
Clinton’s sobbing moment. It says that Hillary Rodham Clinton uses her sobbing as a 
strategy to gain her second ways to the White House. Dowd believes that what 
Hillary has done is a manipulation since Hillary Rodham Clinton is believed not to 
have emotional expression.    
Another reporter joked: “That crying really seemed genuine. I’ll bet she spent 
hours thinking about it beforehand.” He added dryly: “Crying doesn’t usually 
work in campaigns. Only in relationships.” (http://www.nytimes.com/2008 
/01/09/opinion/08dowd.html retrieved  March 31, 2010 at 8.17pm).  
 
“That crying really seemed genuine” is a clear statement that classifies 
Hillary Clinton’s image as machine creature. This sentence implies that any Hillary 
Rodham Clinton’s emotion is only a fake to achieve something. It believes that 
Hillary Clinton will not emotionally be touched by her life burdens because she is not 
a woman or human. The paragraph says that Hillary Rodham Clinton will not do 
anything unless she is programmed to do that.  
“I’ll bet she spent hours thinking about it beforehand” is a sarcasm sentence 
to say that Hillary Rodham Clinton has already prepared for that touching moment to 
evoke audiences’ emotion to feel her as a warm and gentle woman. Dowd believes, 
by saying this, Hillary Rodham Clinton robotic character has already trained herself 
to create the tears. It also implies that Hillary Rodham Clinton will not do this 
emotional show moment if she does not think its beneficial for her campaigns and 
images.   
In the same time, Hillary Clinton is narrated as a manipulator. “Crying doesn’t 
usually work in campaigns. Only in relationships.”  This sentence sounds like an 
ironic suggestion for Hillary Clinton that she should not use her tears to draw more 
voters. Dowd implicitly says that Hillary make use of her tears to persuade people 
that she has undergone hard burdens. Through this way, Dowd implies that Hillary 
has flattered her own voters with tears. It is typically woman weapon when she 
cannot get what she wants to.  
Since the meeting was held just after Hillary Clinton has lost her polls, media 
also narrates her tears as the way the Clintons “humanizing” the image of Hillary 
Clinton. Dowd believes Hillary Clinton’s image was too rough and inhuman. Thus, 
considers to Dowd, Hillary needs her image softened.  
Another narration that creates Hillary image as robotic is in the article of 
Patrick Healy’s The Cackle. “She shows that she can laugh, and that her laugh has a 
fullness and depth.” Healy puts the word “shows” to persuade readers that Hillary’s 
laughter is anything that should be performed on the campaigns. It expresses that her 
laugh is one of her action in the campaign. This narration is another media 
exaggeration toward Hillary Clinton’s personality. The first sentence underlined 
indicates that Hillary Clinton rarely expresses her laugh, her humorous sense. Thus, 
as she showed her laugh, media build her image as a robot of which the laughter can 
be turned on whenever it is necessary. Healy suggests that Hillary Rodham Clinton’s 
laugh is not naturally coming from her face. Healy believes that Hillary has to show 
her laughter whereas for normal human, laughter is humanly. Because she barely 
laughs, Healy exaggerates her serious personality. What readers perceive is Hillary 
Clinton’s too cold and too serious personality. It is a must for candidates to give a 
humorous touch in their speech and campaign. To be too serious is a robotic 
candidate who cannot laugh unless the program commands her to do so.   
He noted that some people found her to be “some kind of synthetic being that cries 
mercury,” and he tweaked some of her laughs as a robotic expression of her 
strategic goal: To convey to the audience, “I’m joyful!” (http://www.nytimes.com 
/2007/09/28/us/politics/28web-healy.html retrieved  March 31, 2010 at 8.19pm) 
In another article of Hillary Rodham Clinton, Healy adds a clear statement 
mattering on Hillary’s robotic feature through the statement above. He states Hillary 
Clinton as a “synthetic being”. A creature is produced from chemical process. Healy 
believes that Hillary Clinton is insincere, not genuine. She is pictured as a robotic 
woman who cries “mercury”. Mercury is liquid metallic element which has poisons. 
What kind of creature Hillary is? She is portrayed as a robotic creature that is 
operated by ambition and goal-oriented. Healy wrote her laughs as “a robotic 
expression” to influence readers’ opinion toward her. Healy shapes readers to agree 
that Hillary Clinton has a robotic laughter. Moreover, he explains that her “robotic 
laughter” is operated for conveying the audience that she is happy. Healy suggests 
that her robotic laughter is one of Hillary’s achieving-goal-program. On the other 
words, Hillary will not show her laughter and emotion without any goals. Again, 
Hillary is built as a manipulator when Healy says her laughter is a strategy to reach 
her goal.  
3. Ambitious Woman 
Encarta dictionary defines ambitious as having a strong desire for success. 
Based on the definition above, every candidate is ambitious too. Every candidate who 
runs for his candidacy and who does some campaigns to raise himself in front of the 
voters is called an ambitious candidate. However, this word is applied differently to 
the male candidate, in this comparison, Barack Obama. While her male counterparts 
are labeled as determined and optimistic, Hillary Clinton is imaged as ruthlessly 
ambitious woman.  
It has been stated before in the previous chapter, American women are 
expected to follow the ideality in the society. To be called a good woman, a woman 
shall fulfill the criteria constructed by the society. The most prominent criterion is to 
be passive, submissive, and not to have over power compared to men.  
When a woman is acknowledged to have a willing to reach her goal, she is 
considered as an ambitious woman. She is viewed as selfish and egocentric. This is 
caused by American belief that the woman has neglected her role in the family and 
runs away to achieve her own goal. The society believes that a woman shall support 
her husband and family wherever and whenever they need her. The society suggests 
that a woman who is given allowance to reach her goal will abuse the opportunity and 
will take over the men’s power.    
Moreover when the goal she wants to reach is President’s position, she will be 
considered as ruthlessly ambitious. American people consider presidential position as 
the peak position among all positions in the society. Thus, when there is a woman 
with a willing to reach a presidential position, she will be regarded as the deviant.      
 If it is labeled to a female candidate, “ambitious” alters its meaning into more 
negative sense. Patrick Healy in his statement put the word “indefatigable nature” to 
Mrs. Clinton in order to show that Hillary Clinton will not give up unless her goal is 
achieved. “And while advisers are drawing some hope from Mrs. Clinton’s 
indefatigable nature, some are burning out” 
(http://www.nytimes.com/2008/02/24/us/politics/24mood.html retrieved  March 31, 
2010 at 8.21pm). Healy intentionally attaches the word “nature” because he suggests 
that “indefatigable” and ambitious are naturally on Hillary Clinton personality. 
Patrick Healy’s statement in January 21, 2007 “Clinton’s Success in 
Presidential Race Is No Sure Thing” was published days after Hillary Rodham 
Clinton announced her candidacy. There, he mentions Hillary Clinton’s personality as 
“ruthlessly ambitious”. Ambitious has already evoked a negative impression 
moreover when he adds “ruthlessly”. Healy creates an image oassf Hillary Clinton as 
ambitious woman who will cruelty sweep all stones on her way. It, absolutely, will 
not impress the readers to vote for her.  
In Mrs. Clinton’s complex relationship with Wal-Mart, there are echoes of the 
familiar themes that have defined much of her career: the trailblazing woman 
unafraid of challenging the men around her; the idealist pushing for complicated, at 
times expensive, reforms; and the political pragmatist, willing to accept policies she 
did not agree with to achieve her ends. (http://www.nytimes.com/2007/05/20/ 
us/politics/20walmart.html retrieved  March 31, 2010 at 8.27 pm) 
Before a very detailed description of Hillary Clinton, Barbaro initiates with 
the sentence “there are echoes of the familiar themes that have defines much of her 
career”. He believes that through his description following, he has clearly, exactly 
defined all Hillary Clinton’s career journey. In fact, a career journey of someone who 
is now 62 years old and has started her career in politics since she was 16th, cannot 
merely be explained in some words. Moreover, the descriptions tend to picture 
Hillary Clinton negative sides. Barbaro does not even list any achievements of 
Hillary Clinton.  
If “trailblazing” can be counted into positive trait of Hillary Clinton, it is 
followed by “woman unafraid of challenging the men around her”. This sentence then 
puts Hillary Clinton into a strong-willed woman. She makes a new path through a 
wilderness without any doubts. “Idealistically”, she sets her ideas upon many reforms 
and in many conditions. She is “a political pragmatist” who deals only with the result. 
To end the description, Barbaro states “willing to accept policies she did not agree 
with to achieve her ends” to support his previous sentence.  
Healy in his “Clinton and Female Ambition” mentions Hillary Clinton as 
“more than a little ambitious” (http://thecaucus.blogs.nytimes.com 
/2007/06/04/clinton-and-female-ambition/ retrieved  March 31, 2010 at 8.27pm). 
Regarding the title, Healy tries to say that Hillary Clinton’s ambition is more than 
general women. He attributes “little” ambition to women movement to acquire 
equality. Thus, Healy suggests that women support for Hillary expresses her “more 
than a little ambitious”.   
The impression got from the sentences is that Hillary Clinton is explicitly 
figured into a positive character. However, in a patriarchal society, those descriptions 
even strengthen people’s mindset that a woman with too much power will be too 
much. She is pictured as an ambitious woman that deals only with her goal. She can 
also be categorized as hypocrite who will take policies she does not agree with as 
long as the condition will finally lead her to achieve her purpose.  
Maureen Dowd in her “Obama’s Big Screen Test” quotes David Geffen 
statement on Hillary Rodham Clinton as follow,  
Not since the Vietnam War has there been this level of disappointment in the 
behavior of America throughout the world, and I don’t think that another incredibly 
polarizing figure no matter how smart she is and no matter how ambitious she is – 
and God knows. Is there anybody more ambitious than Hillary Clinton? – can bring 
the country together. (http://select.nytimes.com/2007/02/21/opinion/21dowd 
.html?_r=1 retrieved  March 31, 2010 at 8.29pm) 
 
It is a rhetoric question not to ask somebody. Geffen believes that people have 
already acknowledged the question is no one is more ambitious than Hillary Clinton. 
Geffen implies how ambitious Hillary Clinton is, so that God knows that nobody can 
show more. This narration informs the readers that Hillary Clinton is the most 
ambitious woman – even among men – in political life. It is absolutely not for 
appreciating her strong desire to success. Yet, the excessive boldness and also 
ambition in a woman, is not what people expect. In fact, she is not expected to 
participate in men’s world.  
 
4. Hawkish Politician 
Hawkish is a term used in U.S politics to show that a politician is favoring to 
use military force in implementing foreign policy rather than diplomatic solutions 
(Encarta, 2009). Hillary Rodham Clinton is clearly narrated as a hawkish politician in 
the article entitled “Hillary Clinton’s Hawkish Records” published by National 
Chatolic Recorder. There the writer, Stephen Zunes calls her as the most “hawkish 
democrat in Presidential race.” (http://www.commondreams.org/views07/0309-
23.htm retrieved  March 31, 2010 at 8.29pm).   
She is labeled as a hawkish candidate in comparison to Barack Obama’s in 
several foreign policy issues, primarily Iraq War. Because of her support of the U.S – 
Iraq War in 2004, she is labeled as hawkish. On the other hand, Barack Obama who 
fights against military forces is not labeled as Dovish. He is even considered as a wise 
future leader for his anti-war support.  
Hawkish politician may also mean a politician who is very radical in deciding 
action. In the case of Hillary Clinton, her hawkishness is considered as her cruelty 
and her wilderness in facing political jungle. Naturally, a hawk is a hunter, a killer. 
Those terms are mentioned several times to express Hillary Clinton characteristics. 
“Pounding him only reinforced the perception, held by some pundits and Democrats, 
that the Clinton people were bullies and candidate-
killers.”(http://www.nytimes.com/2007/04/30/us/politics/30web-healy.html retrieved  
January 29, 2010 at 5.49am). This is Patrick Healy’s statement when Hillary Clinton 
obviously attacks Barack Obama’s strategy. Healy suggests the way Clinton’s 
attacking Obama strengthen people perceptions that the Clintons are killers, 
ruthlessly hawkish. Objectively, campaigns are all about persisting candidate’s 
position in the heart of voters. Consequently, each candidate should be well prepared 
to attack others and to be attacked by others.  
SENATORS Joe Biden and Chris Dodd voted against it. Senator Barack Obama said 
he would have voted against it if he had voted. Former Senator John Edwards 
implied he would have voted against it if he could vote.  
And Senator Hillary Rodham Clinton? She voted in favor of the measure in question, 
which asked the Bush administration to declare Iran’s 125,000-member 
Revolutionary Guard Corps a foreign terrorist organization. Such a move — more 
hawkish than even most of the Bush administration has been willing to venture so far 
— would intensify America’s continuing confrontation with Iran, many foreign policy 
experts say. (http://www.nytimes.com/2007/10/14/weekinreview/14cooper.html?ref= 
politics retrieved  January 29, 2010 at 5.49am) 
Both paragraphs are unity to say that Hillary Clinton is a Hawk politician. 
Cooper in the first paragraph intentionally shows several President Contenders who 
would vote against Bush administration to declare Iran’s member RGC a foreign 
terrorist organization. Making a paradoxical statement, Cooper inserts a rhetoric 
question, “And Senator Hillary Rodham Clinton?” This sentence is used to 
spontaneously encouraging people’s thought that Hillary Rodham Clinton did not do 
what the contenders have done and would have done. Next sentences are the 
explanation of how rough Hillary Clinton is. Cooper believes that Hillary’s support 
on Bush administration is more hawkish action than what Bush administrations have 
done. “more hawkish than even most of the Bush administration has been willing to 
venture so far” this sentence emphasizes Hillary Clinton characters as more 
aggressive than Bush – male – president. Moreover, Cooper puts experts’ argument 
that Hillary’s actions will “intensify America’s continuing confrontation”. The last 
sentence will absolutely terrify many voters who are acknowledged for rejecting 
President Bush war policies on Iraq and Iran. In addition, Cooper states Hillary as 
more hawkish than Bush. It will spontaneously provoke people not to put their votes 
on Hillary Clinton. It is saying: when voters choose Hillary Rodham Clinton as the 
next president, the confrontation between America and Iran will be intensified and be 
long lasted. Astonishingly, Cooper does not label Biden, Dodd, Obama and Edwards 
who voted against the policy as Dovish.   
But Mrs. Clinton has come under withering criticism for her vote from many 
Democrats, who say she is implicitly supporting what they see as an attempt by the 
administration to build a case for war with Iran. And her vote has also set off a 
debate among foreign policy experts about how best to put pressure on Iran, with 
some of them saying that Mrs. Clinton, along with a big majority of the Senate, has 
gone too far (ibid.) 
Paragraph above provides information that Hillary Clinton’s support toward 
Bush policy is predicted as a way to build a case for war. The important thing is 
Democrats criticism for Hillary Clinton’s vote. It implies that Hillary Clinton runs 
more hawkish even without agreement from the major of her own party. She is 
mentioned as “has gone too far” to, again, underlines that her action has gone too far 
from what people believe as normal. Her action will threat the peace.  
Patrick Healy’s Clinton Gives War Critics New Answer 
(http://www.nytimes.com/2007/02/18/us/politics/18clinton.html retrieved  March 31, 2010 at 
8.35pm) narrates Hillary’s stubbornness and hawkishness on her votes in sending 
military action to Iraq in 2002. In the article, Healy underlines Hillary Clinton refusal 
of admitting the vote as a mistake. He begins his narration by showing that Hillary 
Clinton’s campaign team has already urged her to consider her 2002 vote as a mistake 
yet Hillary Clinton stubbornly refuses. “Yet Mrs. Clinton ... never wanted to 
apologize — even if she viewed the war as a mistake” Healy states that Hillary 
Rodham Clinton will not utter the words “I am wrong” or “I am sorry” even when she 
realizes what she did is a mistake.  
In the article of Paul Krugman which is entitled “Wrong is Right” Krugman 
follows Healy’s criticism. Through the title, clearly Krugman wants to say that to 
admit “wrong” is even the “right” thing to do. He refers to Hillary Clinton’s refusal to 
admit her mistake. To make a contrast, Krugman puts the comparison between 
Hillary Clinton and John Edwards. Both of them voted for same policy in 2002. Yet 
only among them, only John Edwards who admits that his support for Bush’s policy 
and he gets people appreciation.  
The base is remarkably forgiving toward Democrats who supported the war. But the 
base and, i believe, the country want someone in the White House who doesn’t sound 
like another George Bush. That is, they want someone who doesn’t suffer from an 
infallibility complex, who can admit mistakes and learn from them.  
And there’s another reason the admission by Mr. Edwards that he was wrong is 
important. If we want to avoid figure quagmires, we need president who is willing to 
fight the inside-the-Beltway conventional wisdom on foreign policy, which still – in 
spite of all that has happened – equates hawkishness with seriousness about national 
security and treats those who got Iraq right as somehow unsound. By admitting his 
own error, Mr. Edwards makes it more credible that he would listen to a wider range 
of views. http://krugman.blogs.nytimes.com/2007/10/07/wrong-is-right/ retrieved  
January 29, 2010 at 6.01am) 
It is much likely saying that Hillary Clinton sounds like another George Bush 
which means she is a hawkish. It also implies that Hillary Clinton will not fit to be 
what the country expects. It suggests that Hillary Clinton suffers from infallibility 
complex. It believes Hillary Rodham Clinton is a candidate who cannot admit 
mistakes and learn from them.  
The next paragraph above states that Hillary Rodham Clinton has no 
competence to equate her hawkishness with seriousness about national security. 
Krugman believes that Hillary Clinton never thinks of national security. Hillary 
Clinton is considered as to think her ambition and steadiness above all.  
This image construction is sometimes contradictory each others for a woman. 
Whilst in some articles Hillary Clinton is pictured as too hawkish, the research finds 
some articles that clearly figures Hillary Clinton as indecisive and hesitant. Indecisive 
and hesitant explanation has been stated in the previous chapter.  
This contradictory represents the double standard Hillary Clinton must face. 
In a facet, she is pictured as too hawkish and too ambitious for her willing to achieve 
her goal. Whereas in another facet, she is portrayed as hesistant and indecisive for her 
manner to think more and strategically.  
5. Dependent Woman Creating the Dynasty   
Interestingly, Hillary Clinton was often published together with her husband. 
Several narrations always connect her candidacy, her policies and her ambition to the 
previous U.S President, Bill Clinton. To a small extent, this condition benefits 
Hillary’s campaigns because Bill Clinton’s popularity will raise his ex-voters to help 
his wife. Factually, this strategy is not agreed by the media. Unexpectedly the media 
attacks this part harshly. The media narrates the existence of Bill Clinton as a way to 
remind people that the old days will come back as Hillary Clinton win the candidacy. 
The media also constructs the image of Hillary candidacy as an evil effort to put the 
democracy under the dynasty of Clinton. For American people who adore the 
freedom, the “Billary”s image terrifies them.  
Patrick Healy and John M. Broder put the attitude of the narration in the title 
A Campaign Retools to Seek Second Clinton Comeback. 
(http://www.nytimes.com/2008/01/05/us/politics/05 clinton.html?_r=1 retrieved on 
March 31, 2010 at 2.26pm). The writers mean “second Clinton” as the opening for 
the article to show that another Clinton is trying to rule the United States.  The use of 
“second Clinton” eventually generates an assumption that Hillary Rodham Clinton 
will rule similarly to the first. This impression is then supported by the content of the 
article.    
The article several times narrates Hillary Rodham Clinton and Bill Clinton as 
a unity. The article mentions “their would-be dynasty”, “comeback kid: the sequel”, 
“the couple’s modus operandi” to refer to Bill Clinton and Hillary Clinton.  
The use of “dynasty” is ultimately against the democracy and the liberty. It 
gives a terror effect to the readers who have American faith to keep the democracy 
and the liberty in their country. This “dynasty” is also an exaggerating way to 
welcome the returning of another Clinton. In fact, Bill Clinton presidency is not 
tyrannical. He has made personal mistakes such as being accused for sexual 
harassment toward his internship staff in the White House. However, the terror given 
in the use of “dynasty” soars the readers’ assumption to a tyrannical dynasty. The 
article says that Hillary Rodham Clinton has been prepared to rule the United States 
for no good reason and for continuing the mistakes made by Bill Clinton.      
Those dictions mentioned in the article seem to point Bill Clinton and Hillary 
Rodham Clinton as the crime. The article mentions “modus operandi”, the phrase 
often used to examine the criminal strategy of doing the crime. The writers’ negative 
perception toward the couple is delivered through the use of this phrase. The writers 
believe Hillary Rodham Clinton is continuing the strategies used by Bill Clinton to 
gain the position and to rule the United States.     
Healy and Broder consider this race as Bill and Hillary’s candidacy but never 
consider Barack-Michelle or John-Cindy as the unity in this competition. The threats 
experienced by Hillary Clinton in her campaign will threat the position of Bill 
Clinton also, that is the rule. The way media narrates Hillary Clinton and Bill Clinton 
as a unity is awkward. Though, the presence of Bill Clinton is used only to support 
Hillary’s candidacy, media tends to treat Bill Clinton as Hillary Clinton. What he 
does will give effect on Hillary candidacy moreover his past scandalous presidency.  
It has been stated before that the use of Bill Clinton in Hillary campaign 
strategy is a brilliant step. It will draw many ex-Bill voters. However, the angles 
narrated by media are not appreciating this strategy. Media narration, on the other 
hand, horrifies people about this idea. On the same article, Healy and Broader put 
another labeling for both Bill and Hillary, “Clinton fatigue”. Clinton fatigue is a 
mental exhaustion toward whatever named Clinton. It is a kind of remembrance used 
by Healy and Broder about scandals and any failures done by Bill Clinton. Healy and 
Broder, using this labeling, bring back Bill Clinton’s scandals upon Hillary’s 
shoulder.  
Some advisers say that the campaign miscalculated in having Mr. Clinton play such 
a public role, that Mrs. Clinton could not effectively position herself as a change 
agent, the profile du jour for Democrats, so long as he stood as a reminder that her 
presidency would be much like his. (ibid.) 
For Healy and Broder, the campaigns miscalculate in performing Bill Clinton 
as an attraction to voters. The writers clearly say how Hillary Clinton cannot perform 
herself effectively as an agent of change because Bill Clinton stands up beside her. 
Healy and Broder persuade readers that Bill participation in Hillary Clinton 
campaigns is a reminder that Hillary’s presidency will be much like Bill’s. On 
another Healy’s narration, he writes that Bill’s presence, aura and legacy in Hillary’s 
campaign has caused national fatigue with the Clintons.  
Engaging in hindsight, several advisers have now concluded that they were not smart 
to use former President Bill Clinton as much as they did, that “his presence, aura 
and legacy caused national fatigue with the Clintons,” in the words of one senior 
adviser who spoke on condition of anonymity to assess the campaign candidly. 
(Patrick Healy, February 24, 2008) 
Healy wrote that campaign teams “were not smart to use” Bill Clinton as their 
strategy in the race. The words “not smart” downplay the Hillary campaign strategy 
from the beginning. He implies the unwise strategy will not uplift Hillary Clinton 
position at all. The use of “former president” is another way to evoke people’s 
recalling of his scandalous presidency. This is not a good point to be coverage in 
anyone campaigns. In addition Healy wrote “his presence, aura and legacy caused 
national fatigue with the Clintons”. This provokes voters to accept whatever named 
Clinton as much the same to Bill Clinton and his presidency. Unfairly, this article 
does not mention any Bill’s strengthens in his presidency.  
 
6. She Is Not a Good Contender  
Hillary Rodham Clinton candidacy may place American society in an 
enigmatic condition because they have never had a female president before. Her 
candidacy raises people’s speculations of whatever things they can speculate for. The 
question raised at the moment is not the society’s readiness to accept female 
president. However, the media keep questioning and doubting the strengths possessed 
and offered by Hillary Rodham Clinton.  
As it has been explained in the previous chapter, American society has 
attributed women as domestic, passive and weak. What American society has 
described women domesticity, passivity and weakness are quite unique. People 
regard every occupation done in the home or aimed for family as domestic job and it 
is weaker than what men have done, however hard it is. They also consider those jobs 
need no intellect, energy and power. Thus, they believe those jobs suit to the 
weakness the women have.    
Therefore, once women try to think about public, people will be questioning 
about their appropriateness and their ability. Can people trust her to do the jobs she 
never meets to? Is she tough enough to bear all those industries? By feminist 
perspective, those questions are considered as denigration. Through those questions 
people consider women’s competences are lesser than men’s.    
This condition has also been experienced by Hillary Rodham Clinton. During 
her candidacy, the media never stops doubting her and speculating what destruction 
she will bring into.    
In an article entitled Clinton’s Success in Presidential Race Is No Sure Thing 
(Healy, 2007), Healy questions about Hillary Rodham Clinton’s competence to do the 
Presidential tasks.  
Patrick Healy’s title clearly speculates Hillary Clinton’s small opportunity to 
win the Presidential race. The title is also the first clue that show Healy’s attitude 
toward Hillary’s candidacy is negative. He uses “no sure thing” to express the needs 
of Hillary Clinton to be warned of that her potentiality to win has no guarantee.   
Every candidate’s success in Presidential race is no sure thing indeed, but the 
question will be far away different if this is being based on her womanly. In 
comparison, Barack Obama is being questioned for his early stages in politics and is 
never being questioned whether his blackness is able to do presidential tasks.   
The article is begun with a paragraph showing several Hillary Rodham 
Clinton’s strengths. In this paragraph, Healy even uses the words “the most battle-
tested”, “the biggest fund rising” and “the unique skills and perspectives” to express 
that Hillary Rodham Clinton is a step forward compared to other Democrats.  
However, in the last sentence Healy puts “gleaned from eight years in the White 
House as first lady” to show that Hillary Clinton earns her skills and perspectives 
from her position as the “first lady”.  
The status attached to Hillary Clinton’s competences and perspectives 
eventually creates a different sense. This article narrates Hillary Clinton’s 
competence and perspectives with an implication that those qualifications are coming 
from a woman. Healy says Hillary’s experiences in the white house as first lady, with 
the domestic status and roles she bears, have created Hillary Rodham Clinton’s 
today’s skills and perspectives. In the other words, Healy decries that Hillary 
Clinton’s unique skills and perspectives are merely based on her experiences in 
domestic area such as concerning about public health, education for children and 
women prosperity. It narrates Hillary Rodham Clinton as inappropriate to take the 
presidential tasks such as being a commander in chief.    
He supports his statement by saying, “Mrs. Clinton”. He addresses Hillary by 
calling her marriage name, Mrs. Clinton. Through the use of Hillary’s marriage 
status, Healy for the second times warns that, along with all extraordinary 
competences, she is still a wife of someone. It implies that she is still a woman who 
has to prove something more than what she has shown. Moreover, when several of 
her rivals shown in the article with the name, such as “Senator Barack Obama”, 
“Gov. Bill Richardson” and “John Edwards”.  
The research finds that Healy initially uses “Mr.” to address Barack Obama is 
in the part of comparison. He states “Mr. Obama is Mrs. Clinton’s strongest rival thus 
far in attracting crowds of screaming fans” and “giving Mrs. Clinton a 24 percentage 
point lead over her closest rival, Mr. Obama.”. By saying this way, Healy believes 
that the man is the woman strongest and closest rival. In other words, Healy 
emphasizes how hard Hillary effort is, she will be tackled down by the man.  
The narration says “yet none of that guarantees Mrs. Clinton will steamroll or 
manage and master the issues that long have been vexed her, like the war in Iraq and 
universal health insurance”. It is paraphrased into: whatever Hillary Clinton does, she 
cannot remove people’s perceptions toward her bad images those are her hawkishness 
and unwise choice in supporting Iraq war and her manipulation and failure in the 
universal health care. Thus, Hillary’s ways to the White House as the first female 
president is still far away.  
It has been mentioned in the previous chapter that American people 
commonly think that military actions and policies are considered as men’s spaces. 
This is because society believes that military actions and policies require a decision 
making process and the steadiness of the leader. As women have attributed to be 
sentimental creatures, people worry women in military occupations will use their 
irrational ideas to make a decision. This is what Healy addresses to the readers when 
he states “Mrs. Clinton will also have to persuade enough people to trust a woman as 
commander in chief at a time of war, and to view her as a steady, forward-thinking 
critic of the Iraq war and not as indecisive” (ibid.).  
Healy restates the stereotypes of women as unsteady, sentimental-thinking 
and indecisive and then reattaches those to Hillary Rodham Clinton. Hillary’s careers 
in politics seem do not sufficiently persuade people to trust her to do presidential 
tasks. The words “also have to persuade enough people” refer to the tasks to conceal 
her womanly stereotypes. Healy believes that Hillary should put off her feminine 
traits to persuade many people and turn those into masculine traits such as being a 
commander in chief, steady, rational and decisive.    
Hesitating Hillary’s potentiality to do presidential tasks and recalling her 
identity as a wife are other words to say that she has not been ready yet to be a 
president. Patrick Healy does this way to implicitly place Hillary Rodham Clinton as 
a candidate who has to organize everything much better before she runs for president. 
His attitudes in this article put Hillary as a contender who has not been good enough.  
Written by the same writer, Patrick Healy, an article narrates Hillary’s 
utterance as not terrifying enough to frighten the rivals. He puts the prominent issue, 
terrorism, to measure the appropriateness of Hillary Clinton in solving this challenge. 
Healy reviews Hillary Rodham Clinton’s memo which raises “a commander in chief 
question” as the starting point where any candidates shall start the campaign. In 
response, Healy writes the irony “certainly true, though what it is also true is that 
Mrs. Clinton, as a woman, faces a double standard with some voters about whether 
she is tough enough to hit an enemy, and hit it hard” 
(http://www.nytimes.com/2007/04/30/us/politics/30web-healy.html?scp=3&sq= 
hillary%20clinton,%20published%20april%20%202007&st=cse retrieved  July 14, 
2009 at 12.23 am). 
In the paragraph above, Healy ironically agrees to the necessity of the 
question for any candidates by saying “certainly true”. He says this is the most 
important question “for” Mrs. Clinton only because she is the only woman in the 
race. Healy believes some voters will question whether she, as a woman, is strong 
enough to fit the commander in chief position.  
He uses the words “to hit” to metaphorically refer to the masculine activity: 
fighting and muscular activity. To be a commander in chief, a president gets some 
exclusive treatments indeed. One of them is not being involved in any physical 
actions and in the real battle. A commander in chief’s big task is to decide some ways 
or strategies to solve conflict and to manage peace condition in his / her country. 
Thus, this position does not need any muscles and fighting ability. What it exactly 
needs is the brain, the thing that is not attached to women stereotypes. A commander 
in chief position is absolutely far away to reach for a woman.  
However, here in the article, the media does admit that Hillary Rodham 
Clinton has some specialties such as experiences in politics and the brain. That is why 
Healy uses the words “to hit”, “enemy” and “to hit it hard” to put it away from 
Hillary Rodham Clinton’s reaching. In the next paragraphs, Healy states 
“Let’s focus on those who have attacked us,” she said, “and do everything we can to 
destroy them.” As action verbs go, “destroy” sounded pretty tough. But the point of 
the memo wasn’t simply to make Mrs. Clinton look fearsome (ibid.) 
 
Healy here also makes an irony to say that Hillary Clinton’s “destroy” is 
sounded pretty convincing the audiences. On the other hand, he says that the memo 
cannot make Mrs.Clinton look fearsome. The article above is absolutely denigrating 
the position of women because no men deserve to be judged only by their memo and 
some of their analyzed utterances. Moreover, the audiences cannot see Hillary 
Clinton objectively if what the media has analyzed is only her memo.  
Simply saying, she might be recognized as a tough and experienced politician 
but to jump into military lines, her ability is still doubted. It is because she is a 
woman.   
In making a comparison between Hillary Clinton and Barack Obama, an 
article by Healy shows how Hillary’s campaign is underestimated. This article 
discusses the slogan used in both candidates’ campaigns. This article is issued on 
January 2008 when the rivalry remains in Hillary v.s Barack’s battle. Thus it tries to 
belittle Hillary Clinton in many ways. It first focus is the slogan. The writers believe 
that Hillary’s slogan the “experience” is less convincing than Barack’s “change”. 
Thus, “Mrs. Clinton needs a Plan B”. (http://www.nytimes.com 
/2008/01/05/us/politics/05 clinton.html?_r=1 retrieved on March 31, 2010 at 2.26pm). 
She shall take another strategy to compete with Barack Obama. The writers certainly 
have known that in that intensely times, no one successfully changes to another 
strategy. To support their statement, they emphasize by explicitly saying about the 
imbalance strategy.  
They state “change” is a much more powerful message than 
“experience”(ibid.). Through this statement, the attitude of the narration is clearly 
seen. The article narrates that Hillary Rodham Clinton is less powerful than Barack 
Obama.  
Again, Healy and Broder examine the differences of the “charismatic” Obama 
and not-charismatic Clinton. “Beating a sunny, charismatic opponent like Mr. Obama 
— especially given his embrace by such a cross-section of Iowa voters — is not part 
of the Clinton experience” (ibid.). They believe that Hillary Clinton is a candidate 
who has no a part of Obama’s charisma. This statement absolutely drives readers’ 
perception to accept that Hillary Clinton is not charismatic enough to compete with 
Barack Obama. It says that Hillary Clinton is not a good contender.  
Balz in his article puts “She scored better than Obama or Edwards on 
measures of experience, strength, electability and knowledge of the world. But she 
was seen by Iowa Democrats as the most negative, the most ego-driven and ran 
behind Edwards and Obama on who was the most likable and who was the most 
principled.”(http://voices.washingtonpost.com/44/2007/12/post-221.html retrieved  
April 14, 2010 at 2.59 pm). Obviously, Balz contrasts Hillary Clinton to two others 
male rivals. His words, “the most negative”, persuade people to agree that Hillary 
Clinton is actually the most negative candidate. He adds “the most ego-driven” to 
show the readers that she is not appropriate to be a president candidate because she 
will not think about people’s business. Implicitly, he says that she will run the 
presidency as she likes, as her ego drives her to. “Ran behind” Obama and Edward is 
a fact proven by statistic. Yet, these words provoke people to think that Hillary 
Clinton has no more opportunity to compete their place because she “ran behind” and 
her rivals are “the most likable and the most principled”. In sum, Balz convinces 
readers that Hillary Clinton is the most negative, she is not even likable and she is 
unethical. She even does not have a chance to run alongside to the rivals.    
 
 
 
 
 
 
 
 
 
CHAPTER IV 
CONCLUSION AND RECOMMENDATION 
 
A. CONCLUSION  
There is no doubt that Hillary Rodham Clinton’s competence and experience 
in political stages are countless. It is also a fact that her competence and experience 
are strong vehicles to reach the presidential position. Hillary Rodham Clinton’s 
flights in political arena are things that can convince voters. Her competences also 
can ensure people that she is able and ready to take the presidential position.  
Hillary Rodham Clinton has a unique combination of politician 
characteristics. She can be very tough and steady to face occupations and problems 
considered as masculine for instance her credibility in Iraq War. On the other hand, 
she can also be very caring and managing problems considered as feminine 
occupations for instance her long journey to goal Health Insurance and Education for 
Children. She can be whatever her country wants to be. However, she cannot be a 
man, the must-have requirement posted by people to be the United States President.    
The media, as the long hand of the people, is a strong steamroll that demolish 
any Hillary Clinton’s efforts to gain the presidency. The media narrates Hillary 
Rodham Clinton’s candidacy as unfair as it can. The findings show that almost all 
media coverage have negative attitude toward Hillary Rodham Clinton candidacy. 
However, there are some findings that show the media’s positive attitude toward her 
though they still implicitly and explicitly place Hillary Rodham Clinton as someone 
different among other candidates for instance by putting her marital status, Mrs or ex-
First Lady.  
The findings also suggest that the media uses negative adjective words to 
construct Hillary Rodham Clinton’s image. The media puts explicit offensive words 
in narrating Hillary Rodham Clinton.  
Behind the word choices there is a rhetoric kept by the media to narrate and 
construct Hillary Rodham Clinton’s image. The media rhetorically says that Hillary 
Rodham Clinton is the woman. She is the woman who is not appropriate to be given 
the peak position. Based on Puritanism, she is the woman who is long time ago 
predicted as an evil who will corrupt the men’s age if she is given a power. 
Everything she does is not enough to persuade people that she is better and smarter 
than a man.  
The findings show the image comes up from the words choices such as 
Hillary Rodham Clinton as an Iron Lady, the robotic woman, ambitious and hawkish 
woman. Those images constructed categorize Hillary Rodham Clinton as a martyr 
who will terrify the people. She is narrated as someone who does not have a heart and 
warmness in doing all things. Through this image, Hillary Rodham Clinton is being 
speculated that if she gets power, she will be a tyrant. This image does terrify 
American people who adore the democracy and liberty.  
The findings also suggest that those image constructions of Hillary Rodham 
Clinton place her as the inappropriate candidate. She is narrated as the runner-up 
compared to Barack Obama for all her competences and her characteristics. Her 
image is constructed as a manipulator woman who will do everything to achieve her 
goal including seduce people with her sexual appeal. The images of Hillary Rodham 
Clinton are constructed not to fix any idealities in the society. She neither fixes the 
ideality as a woman nor a man.           
At last, the finding shows that Hillary Rodham Clinton images are narrated 
negatively because the society worries of her power. It is what Puritan and Patriarchal 
believe. Powerful women will imbalance the universe. Thus, she must be controlled.  
 
B. RECOMMENDATION 
This thesis gives a fact that the media study provides many aspects to be 
investigated by researchers. The most prominent source of examination is the media 
hegemony in the society. The media hegemony is the obvious disparity in all social 
life but is deeply rooted and hardly to be eased to gain equality. In this research, 
Hillary Rodham Clinton is being denigrated by the media because of her femininity. 
Then, if this case is analyzed, a motive behind the media denigration toward Hillary 
Rodham Clinton presented. The hegemony in the society controlling the media is 
threatened by the existence of a powerful woman. The media tries to control Hillary 
Rodham Clinton by narrating and constructing her as terrifying, tyrant, inhuman and 
incapable of taking occupation considered as men’s.    
Since the study of the Hillary Rodham Clinton’s image narration and 
construction by the media employs interdisciplinary studies, it allows some other 
approaches applied to study the topic. The researcher believes there are many focuses 
in this topic can be explored deeply in other researches and with other approaches. 
Thus, this research can be used as a reference study to do the research with similar 
topic under the American studies scopes.  
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